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Prize funds, sales tax become targets of IRS audits 
It has been reported that the I.R.S. has been poking around a couple of centers 

conducting audits. One comment of note from a Fed Auditor had to do with 

prize fund accounts, and in particular, payout records. If your bowling center 

only holds records of payouts for a month or two after the league ends, you 

might want to change that policy. Obviously, if your bowling center is collect-

ing prize funds you'll want to be able to prove 

that the payouts of equal amounts were made as 

well. Otherwise, the prize funds might be con-

sidered income. So, reconsider throwing away 

those prize fund payout records and choose to 

keep them for the same amount of time your 

keep your other accounting records. 

 

Another area of interest for I.R.S. auditors has 

been the payment of sales tax on out-of-state or 

online purchases. Even though there is no sales 

tax charged at the time of purchase for most of 

these transactions, the I.R.S. requires that you 

declare these purchases and include the would-be sales tax when filing your 

official taxes each year. Several centers have had to pay additional tax dollars 

as a result of this rule. Please consult with your accountant for specific ques-

tions to your center’s situation. 

Kids Bowl Free bus rolls through Southern California 

Starting in the wee hours of the morning on Saturday, April 16, the Kids Bowl 

Free promotional bus made the journey from San Diego to Los Angeles spread-

ing the word on this exciting program. The tour began at Kearny Mesa Bowl 

with much fanfare and media coverage. It then made its way up the 5 Freeway 

to Irvine Lanes in Orange County where dozens of youth bowlers came out sign 

up and bowl. Finally, the coach arrived at Pinz in Studio City where a packed 

house of families took the party well 

into the night. The journey continues 

for the bus as it makes its way across 

the country and will eventually end 

up at Bowl Expo. 

Do you want to learn how Kids Bowl 

Free can be the biggest hit of the 

summer for your center? Contact 

Scott Frager at the BCSC office to 

learn more! Check out pictures of the 

bus’ tour on page 10. 
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BCSC PARTNERS 

Herzog Insurance Agency 

Bob Herzog 

235 Main Street 

Pleasanton, CA 94566 

800-300-1303 

info@herzogins.com 

Eldorado Hotel & Casino 

John McGinnes 

888-808-7720 

mcginnesj@eldoradoreno.com 

Family Amusement Corporation 

Stephen or Robert Peck 

876 N. Vermont Ave. 

Los Angeles, CA 90029 

323-660-8180 

info@familyamusement.com 

www.familyamusement.com 

HPSI Hospitality 

Spencer Gonzalez 

1 Ada, Suite 150 

Irvine, CA 92618 

 949-250-4774 

spencerg@hpsionline.com 

HPSI is a national, group purchasing, service company 

that negotiates contracts, collects rebates, and audits 

invoices for our consumers in the food service, bowling, 

hospitality, and healthcare industries.  

Lime Energy 
Burke Ewers 

2247 Lindsay Way 

Glendora, CA 91740 

909-394-0230 

bewers@lime-energy.com 

www.lime-energy.com 

Lime Energy provides energy-efficient design/build solutions 

for lighting, HVAC, water, weatherization and renewable  

energy.  

American Consulting Group 

Eric Martin 

23361 Madero, Suite 220 

Mission Viejo, CA 92691 

800-747-8666 

www.american-consulting.com 

Dippin’ Dots 

John & Cheryl Hiller 

27530 Newhall Ranch Rd. 

Valencia,. CA 91390 

661-510-8348 •  661-857-3274 

Anheuser-Busch/InBev 

Frank DeSocio 

Strike Ten Entertainment 

VP, Sales & Activation 

316-636-9494 

frankd@bpaa.com 

Kids Bowl Free 

Bruce Davis 

239-389-9583 

brucetalks@aol.com 

www.KidsBowlFree.com 

Hyperseal, Inc. 

Jim Busch and RC Autry 

34-901 Spyder Circle 

Palm Desert, CA 92211 
760-324-7900 

sales@hypersealinc.com 

www.hypersealinc.com 

The Lighting Store 

CJ Fox  

1213 East 10th St. North 

Newton, IA 50208 

641-791-3397 

cj@soundandlightkaraoke.com 

www.soundandlightkaraoke.com 

Bowling Music Network 

Adam Melrose 

787 Adelaide St North, Suite 2 

London, Ontario, CN N5Y 2L8 

866-684-8324 x226 

adam@bowlingmusic.com 

Betson/Lavazza 

Britannie Betti 

303 Paterson Plank Road 

Calstadt, NJ 07072 

800-524-2343x3406 

bbetti@betson.com 

Lefty O’Doul’s 

Dennis & Darla Deiro  

333 Geary St. 

San Francisco, CA 94102 

714-815-8804  

dennis@elitesalesmarketing.com 
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BCSC PARTNERS 

Pepsi 

Mark Atcheson 

1200 Arroyo St. 

San Fernando, CA 91340 

818-838-1247 

Mark.Atcheson@pepsico.com 

US Bowling Corporation 
Mark Marchido 

5480 Schaefer Avenue 

Chino, CA 91710 

909-287-0712 

Fax: 909-287-0718 

mark@usbowling.com 

 

QubicaAMF 

Joe Roussin 

190 S. Summertree Road 

Anaheim Hills, CA 92807 

714-974-9436 

jroussin@qubicaamf.us 

www.qubicaamf.com 

QubicaAMF, the leader in new bowling center development and 

existing center modernization, bowling equipment and support 

services. 

Switch Bowling and Billiards LLC 

James Borin 

88894 Territorial Rd 

Elmira, OR 97437 

972-679-4824 

james@switchbowling.com 

Switch Bowling offers the latest technology and highest  quality 

production methods. Check us out on www.switchbowling.com.  

Western Bowling Proprietors’ Insurance 

Larry Linder 

1535 E. Shaw Street, Suite 100 

Fresno, CA 93710 

800-200-9998 

Fax 559-227-4461 

Larry.Linder@att.net 

Western Pacific Bowling Supply 

Chuck Sager / Lee Haxton 

1216 W. Grove Avenue 

Orange, CA 92865 

714-974-1733 

chuck@wpbowling.com 

VISTAR 

Dan Walsh 

1975 E. Locust St. #B 

Ontario, CA 91761 

909-673-1780 

dwalsh@pfgc.com 

www.vistar.com 
National Planning Corporation 

Vayle Floria 

752 Town and Country Road 

Orange, CA 92868 

714-750-3090 ext. 110 

Fax: 714-750-3091 

Mischel & Company 

Bowling & Entertainment Centers  

Full-Service Brokers, Appraisers and 

Financial Advisors 

Ken Mischel 

37 Tunapuna Lane 

Coronado, CA 92118 

619-423-2001 

Murrey International, Inc. 

Bill Snoberger 

14150 S. Figueroa St. 

Los Angeles, CA 90061 

Ph: 310-532-6091 

www.murreyintl.com  

sales@murreyintl.com 

Lind Shoe Company supplies USBC-approved pins, house 

shoes and balls, essential items for pro shops. No-hassle 

warranty on all products. Contact us at sales@linds.com.  
Team Cobra Products 

Brenda Shaffer 

800-336-7784 

Brenda.Shaffer@cobraproducts.com 

www.cobraproducts.com 

Lind Shoe Company 

David Wiggins 

6620 Southpoint Dr., Suite 501 

Jacksonville, FL 33216 

800-950-4568 

dwiggins@linds.com 

www.linds.com 
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Win Stuff 

Laura Allen 

47-00 33rd St. 

Long Island City, NY 11101 

718-937-3333 ext. 181 

Fax: 718-937-1037 

lallen@winstuff.com 

Miller-Coors 

Jeff Colton 

3001 Douglas Blvd., Suite #200 

Roseville, CA 95661 

949-278-9875 

Jeffrey.colton@millercoors.com 

 

Vic Dunlop’s Comedy Alley 

13206 Foothill Blvd. 

Sylmar, CA 91342 

818-898-0066 

vicdunlop@gmail.com 
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President’s Perspective 
 

May 2011 

 

I’m sure everyone is busy getting their sweepers completed for winter 

leagues and trying to floor the summer season.  I actually enjoy this 

time, because I really get to visit with and thank our patrons for their 

business.  Sometimes, I feel that owners and managers don’t do enough 

visiting with their customers during league play.  If you make yourself more accessible to the 

customers, they feel like you have an interest in them.  It’s almost funny to me when a bowler 

tells me that they have never met their center’s owner!!!! 

 

Once again, I’m proud to announce to all owners and managers that the BCSC Association is 

offering BPAA Center Management online education programs on its dime.  We really need 

you to take advantage of this FREE member benefit program. Every center, every employee 

and the entire industry become better when we take action to learn more about our profession 

from some highly skilled and reputable people.  The training is easy and all you need to do is 

call Scott Frager at the association.  It is a great offer, and I can only ask that you look at it!!!! 

 

I hope everyone is taking advantage of our Dippin’ Dots program.  These fully automatic 

vending units generate significant cash for you by just plugging in the machine at a location 

that will be seen regularly.  I know that our machine sells a lot of Dippin’ Dots during the sum-

mer season.  If you are interested, call the BCSC office, and they will get you set up. Remem-

ber, this is another FREE member benefit. 

 

I understand, from the BCSC staff, that we have just about finished setting up our new BALL-

BAG-SHOE program with a Brunswick distributor.  The cost and details should be out this 

month.  Thanks go out to Nick Smith for helping us continue this program.  Remember, the 

product price is great, and they deliver the orders directly to your center.  The other great thing 

is there is no minimum for orders. 

 

At the conclusion of the year, some of our board members will be stepping down as their terms 

are ending.  We are still looking for prospective owners and managers who would like to help 

make bowling better in Southern California.  If you have a desire to get involved with the asso-

ciation, please contact the office and let them know.  All of the time is basically donated and 

very much appreciated. 

 

 

 

Tom Cristi 

President 

Bowling Centers of Southern California 
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Executive Director Report 

 

“Act of Congress?” 

Now more than ever the government is playing a huge role in how we operate our 

businesses. You can see effects in the stories that are dotting this very newsletter. 

From soda taxes to minimum wage increases to I.R.S. rules; there is a never-

ending list of ways we need to be mindful of how Uncle Sam is part of our daily 

business lives. 

 

We see it in the news everyday that state and federal governments are in bad shape, and they are looking 

for new ways to close the budget gaps. While the current measures seems like usual attempts to squeeze 

more money out of the business world, there could be greater far reaching effects down the road. Are you 

prepared to charge your customers a tax on their entertainment expenditures, say 10%? More importantly, 

are you prepared to take that kind of hit to your bottom line in fear of losing customers by raising prices? 

 

The next few years we will, no-doubt, continue to see more and more of this kind of proposed legislation. 

The question is, what are we prepared to do about it? Yes, the BPAA has a lobbying group to voice the 

industry’s concerns, but that can only go so far.  At the end of the day, it takes the individual proprietors in 

our state association pushing to make changes happen (or prevent changes, as the case may be.) 

 

The staff here at the BCSC office and your board of directors are committed to presenting the legislative 

and regulatory issues affecting your business to you in a timely manner. But this alone will not "fix" the 

problems. 

 

We've all heard the phrase that it "takes an act of Congress" when describing how difficult it is to get 

something done. It's my hope that by working together as a trade association, 87+ member centers strong, 

representing more than 1 million customers who walk through our BCSC members' doors monthly, we 

have the power to influence those in power. 

 

I'm not suggesting that everyone reading this column needs to give to the BPAA PAC. I'm not suggesting 

that everyone needs to give their time to fly up to Sacramento. One doesn't even need to become an expert 

of state politics. What I am advocating is that, at the very minimum, every industry player (owner, manag-

er, employee, manufacturer, supplier and even bowler) be prepared to contact their local/ state/ national 

legislators and share how you feel their actions will affect your livelihood, our industry. 

 

We'll make it easy for you. We'll provide the form letters and we'll provide the key legislator contact infor-

mation. All you need to do is to personalize the letter, print on stationary and email, fax and or/ mail. 

That's the very least we can do. If you'd like to get more involved, the BCSC welcomes you. Give me a 

call or shoot me an email, and we'll put you to good work. 

 

 

Scott Frager 

Executive Director 

Bowling Centers of Southern California 
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UPDATE: State soda tax proposal 
The so-called “soda tax” bill, AB 669, would have levied a penny-per-fluid-ounce tax 

on beverages with added sweeteners, such as soda, sports drinks and ready-to-drink 

teas. It's proponents said the bill would have helped combat childhood obesity while 

raising millions of dollars for local schools.  

But the legislation, authored by Assemblymember Bill Monning, D-Carmel, was 

shelved in Sacramento by the Assembly's Committee on Revenue and Taxation. It is 

not likely to advance to the Assembly floor unless it can win two-thirds majority sup-

port. Assemblymember  Monning said Monday in a statement that he remains 

"committed to continuing to pursue this issue and educating the public about 

the dangers of sugary drinks - the biggest contributor to current obesity trends." 

The idea of a soda tax emerged at the federal level in 2009 as a way to fight a 

worsening epidemic of childhood obesity in the country while generating funds 

to pay for healthcare reform. Some states already have some type of tax on sug-

ary beverages and others are considering a tax similar to the one proposed in 

California.  

Let your voice be heard by contacting you local state assemblyperson.  

With spring upon us, the BCSC staff decided it was time to do some 

cleaning around the office. Lucky for you, we came across some 

items you might find useful for your center. About 1000 balloons 

were located that can be used to promote an event, add decoration to 

a birthday party or just make a little kid happy. Also discovered 

were a several dozen bar-like giveaway items from beer cozies to 

key chains. If you would like to have any of these items sent to your 

center, simply call Chris at the BCSC office and arrangements will 

be made.  

  

Spring Cleaning Giveaways from BCSC Office 

Get a good laugh at BCSC Golf Tournament 

It was announced last month that comedian/entertainer Vic 

Dunlop will share his hilarious comedy act at the BCSC Golf 

Tournament on July 13 at Black Gold Golf Club in Yorba Lin-

da. Vic will get the laughs going during the dinner following 

the tournament and then serve as special auctioneer during the 

fundraiser bidding. You may remember Vic from the BCSC 

annual meeting last fall when he had the crowd rolling on the 

floor. Don’t miss your chance to see him again by signing up 

for the tournament. Remember, if you aren’t up for the links, 

you can register just for the dinner/happy hour portion of the 

event. See the enclosed flyer for more details. 
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BCSC Day at the Races 

April 7, 2011 
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On March 21-23, 2011, US Bowling Corporation 

held its second Bowling Institute, inviting exist-

ing and future proprietors from all across the 

country.  Also in attendance were proprietors 

representing three different countries.  The 

Bowling Institute was held at Sparians Bowling 

and Bistro in Raleigh NC.  Sparians was the 

most recent boutique bowling center built by US 

Bowling.  A number of suppliers also set up 

small exhibits during this two day FREE semi-

nar.  Brady Distributing, Perky's Pizza, Creative 

Works, Dynamic Design, Centeredge Software, All Kids Play, Bowling Music Network 

and Bowlers Supply were on hand to name a few. 

 

Keynote Speakers: 

Frank Price, Birthday University 

Jerry Merola, Amusement Entertainment Management  

Jeff Schilling, Creative Works  

Doug Wilkerson, Dynamic Design  

Alan Fluke, Sparians Bowling and Bistro  

Brent Dyer and Mark Marchido, US Bowling  

 

The purpose of the Bowling Institute is to share the tools necessary to build your  bowl-

ing center or FEC.  Special sessions were also held for existing proprietors to learn the 

proper mechanics when researching their modernization projects.  This is an educational 

and informative seminar and no products are sold or offered at this seminar. 

 

For more information on the next Bowling Institute contact Brent Dyer at U.S. Bowling 

at 909-548-0644 or brent@usbowling.com 
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Kids Bowl Free Bus Tour 

April 16, 2011 
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Kids Bowl Free Bus Tour 

April 16, 2011 
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To receive your Point of Sale Kit for National 

Bowling Week, visit BPAA.com and click on 

the NBW icon at the top of the page.  
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A press release from BCSC’s newest partner, Lefty O’Doul’s 

discussing its sponsorship in Northern California 

To try Lefty O’Douls at your center, contact  

Dennis or Darla Deiro at 714-815-8804. 



Todd Makovsky - Sandy Hills Lanes 

 29 Palms, CA -  20 Lanes 

How long have you been in the bowling business?  

I started out as a pin chaser while stationed in Okinawa, Japan in 

1990. Over the next twenty years I’ve had employment within 4 other 

centers, the past eleven years at my current assignment.   

How did you get into the bowling business?  

I’d have to say probably everyone has a curiosity of how bowling ma-

chinery works, but some never get a chance to see an upfront view. I 

once asked the local manager for a tour, and because of my mechanical 

background, I was hooked. The next day I dropped a resume off to the 

same manager and was hired on the spot.  

What advice would you give someone who was new and starting a 

bowling business? 

Any business can be challenging; bowling is by far no different. Be pre-

pared; the action never stops. If you fall down don’t hesitate getting back up. Seek out educational avenues in 

organizational management, recreation, and food and hospitality.  

What are some of the biggest challenges for your center? Filling empty lanes during slow times would be 

on the top of my list. Others would be employee turnover due to duty station transfers or summer league par-

ticipation.   

What is the biggest benefit/advantage of belonging to the BCSC?  

I have not had the opportunity to use many of the advantages through membership, but I will comment that 

BCSC, the Nominated Officials, and Office Staff represent a close group that seeks to help each other in many 

different ways including through improved buying programs, representing legal matters, developing afforda-

ble insurance programs, and many more.  

How has business been since the economic downturn? 

I would have to say that business has probably increased because, being in an isolated area, most nearby at-

tractions require at a minimum a thirty-minute drive. Increasing gas prices are a key factor. The de-

mographics change regularly therefore there is always an effort to focus on affordable programs that cause 

retention of current patrons while attracting new patrons.  

What is the next major project for your center? 

Tile and carpet replacement throughout the facility.  

Do you have any hobbies? 

My response is a bit of an inside joke. Of course ,like the military, being a center 

manager takes away from family time at home. My dear wife persuaded me to buy a 

Harley Davidson because it may keep me away from work. Now I’m away from 

home even more, out riding to the many events in Southern California. I love scuba 

diving but there is no water in the desert.  

Do you have a quote to live by? 

“Success is the sum of small efforts, repeated day in or day out.” Robert Collier 

“It has been my observation that most people get ahead during the time that others 

waste.” Henry Ford 
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FIRST GAME 

May 27 vs. Florida Marlins 

Ticket order deadline: May 13 

 

SECOND GAME 

June 27 vs. Los Angeles Angels 

Ticket order deadline: May 13 

Receive order forms by contacting the BCSC office. 

FIRST GAME 

May 22 vs. Atlanta Braves 

Ticket order deadline: May 9 

 

SECOND GAME 

June 27 vs. Washington Nationals 

Ticket order deadline: June 10 

It’s not too late to order tickets for the  

BCSC Baseball Sports Clubs! 



 

NICOLE ELLISON 
Del Rosa Lanes 
1499 E. Highland Ave. 
San Bernardino, CA 92404 
P: 909-886-4675 
F: 909-883-4665 
nicole@delrosabowl.com 

 

 

CRAIG GOODMAN 
Santa Clarita Lanes 
21615 W. Soledad Canyon 
Rd. 
Santa Clarita, CA 91350 
P: 661-254-0540 
F: 661-254-7562 
craiggnla@dslextreme.com 

 
DINA FINK 
Buena Lanes 
1788 S. Mesa Verde 
Ventura, CA 93003 
P: 805-656-0666 
F: 805-656-0774 
buenabowler@aol.com 

 
JOHNNY HUMBLE 
Kearny Mesa Bowl 
7585 Clairmont Mesa Blvd. 
San Diego, CA 92111 
P: 858-279-1501 
F: 858-279-8693 
johnnyhumble@hotmail.com 

 
 

TOM CRISTI 
President 
Santa Clarita Lanes 
21615 W. Soledad Canyon Rd. 
Santa Clarita, CA 91350 
P: 661-254-0540  
F: 661-254-7562 
scl4usc@aol.com 

 
 
 
DAN MUELLER 
Vice President 
Buena Lanes 
1788 S. Mesa Verde 
Ventura, CA 93003 
P: 805-656-0666  
F: 805-656-0774 
buenalanes1@earthlink.net 

 
 
 
 
 
GARY FORMAN 
Secretary / Treasurer 
Fountain Bowl 
17110 Brookhurst St. 
Fountain Valley, CA 92708 
P: 714-963-7888  
F: 714-965-1158 
gcf@fountainbowl.com 

 

SCOTT PODDIG 
Harley’s Camarillo Bowl 
305 Arneill Rd. 
Camarillo, CA 93011 
P: 805-482-0747  
F: 805-987-5170 
cambowlscott@yahoo.com 

 

 

DOUG SVELA 
Gage Bowl 
3477 E. Gage Ave. 
Huntington Park, CA 90255 
P: 323-587-3211  
F: 323-587-3531 
gagebowl@sbcglobal.net 

 

JOE SAMUEL 
Victor Bowl 
12277 Mariposa Road 
Victorville, CA 92393 
P: 760-241-7396 
F: 760-241-1309 
jsams@pacbell.net 
 
 
TONY SANDS 
Jewel City Bowl 
135 S. Glendale Ave. 
Glendale, CA 91205 
P: 818-243-1188 
F: 818-243-6260 
tony@jewelcitybowl.com 

BCSC BOARD OF DIRECTORS 
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13245 Riverside Drive 

Suite 501 

Sherman Oaks, CA 91423 

Scott Frager, Executive Director 

 

Phone: 818-789-0900 

Fax: 818-783-2874 

E-mail: ScottF@socalbowling.com 

www.socalbowling.com 

Bowling Centers of Southern CA 




