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BCSC Member Benefit: Free

IESEEETTEIS S a= online course through the BPAA’s
Bowling University!
The BCSC has purchased a limited number
Dodger & Angel Sports 1 of online courses through the BPAA’s online
Club learning service, Bowling University. This

accredited program gives you and your em-
Kids Bowl Free Update ployees that opportunity to gain valuable

training through a variety of topics focused
BCSC Partners on bowling. Some of tht_e course topics in-

clude marketing, operations and human re-
President’s Perspective sources. The BCSC is looking for centers to

_ _ be part of a free test group that can provide feedback on the courses’ content

Executive Director’s and effectiveness. Depending on results, this could become a benefit offered to
Report all centers. To be part of the test group contact Chris Holmes at the BCSC of-
fice at ChrisH@socalbowling.com or 818-789-0900.

Bowling University 1

Merchandising Contest

Dodgers & Angels Rollout New Sports Club
With spring quickly approaching this month, soon we will hear the sound of a
ball cracking against maple wood... of course | mean the return of the famous
BCSC Sports Clubs! The Dodgers and Angels are featuring some great bene-
fits that will get your bowlers excited to join a league. The Dodgers are offer-
QubicaAMF Monitors ing a variety of ticket options including the “All-
You-Can-Eat” section. Similarly, the Angels are
BCSC/NCBC Legislators offering food and beverage with every game ticket.
Bowling Party Photos The Halos’ package also includes tickets to a ca-
tered suite for one game. If you missed the club’s
State Legislation Update rollout, call the BCSC office at 818-789-0200 to
order an interactive promo Kit.

David Biber passes

Free Classified Listings
for BCSC Members

Message from the BPAA

Program Update: Kids Bowl Free
El Dorado Hotel & Casino Kids Bowl Free has TWO huge opportunities for your center to gain positive
PR in your community. First, they have gotten approval from the director of the
Member Profile: PALA (Presidential Active Lifestyle Award) that ties to the President's Council
Buena Lanes on Physical Fitness, Sports & Nutrition. In addition it also is a part of the "Let's
. Move" campaign that the First Lady is promoting. With their partnership, KBF
Message from American is going to be able to use the presidential seal on its bus and Kids Bowl Free
Consulting Group c . .
ards going to schools. Second, they are going to be
New League: One Ball raising funds for the Bowlers To Veterans Link (BVL)
. on the tour. This organization provides support to
Board of Directors troops overseas and those returning from duty. Get
WBIP your center registered at www.kidsbowlfree.com.
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CleanzZZ0ource

THE CLEANING SUPELY EXPERTS

BCSC PARTNERS

American Consulting Group
Eric Martin

23361 Madero, Suite 220
Mission Viejo, CA 92691
800-747-8666
www.american-consulting.com

C. Sanders Emblems, L.C.
Penny Ledbetter

12965 Arroyo St.

San Fernando, CA 91340
800-336-7467
penny@csanders.net

CleanSource Inc.

Gus Dominguez

5580 East Olympic Blvd.
Commerce, CA 90022
323-837-4149 « 323-788-3392
gdominguez@cleansource.com

Dippin’ Dots

John & Cheryl Hiller

27530 Newhall Ranch Rd.
Valencia,. CA 91390
661-510-8348 « 661-857-3274

Eldorado Hotel & Casino
John McGinnes
888-808-7720
mcginnesj@eldoradoreno.com

Family Amusement Corporation

Stephen or Robert Peck

876 N. Vermont Ave.

Los Angeles, CA 90029
323-660-8180
info@familyamusement.com
www.familyamusement.com
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HPSI Hospitality
Spencer Gonzalez

1 Ada, Suite 150

Irvine, CA 92618
949-250-4774
spencerg@hpsionline.com

HPSI is a national, group purchasing, service company
that negotiates contracts, collects rebates, and audits
invoices for our consumers in the food service, bowling,
hospitality, and healthcare industries.

Herzog Insurance Agency
Bob Herzog

235 Main Street
Pleasanton, CA 94566
800-300-1303
info@herzogins.com

Hyperseal, Inc.

Jim Busch and RC Autry
34-901 Spyder Circle
Palm Desert, CA 92211
760-324-7900
sales@hypersealinc.com
www.hypersealinc.com

Kids Bowl Free

Bruce Davis
239-389-9583
brucetalks@aol.com
www.KidsBowlFree.com

Lime Energy

Burke Ewers

2247 Lindsay Way
Glendora, CA 91740
909-394-0230
bewers@lime-energy.com
www.lime-energy.com

Lime Energy provides energy-efficient design/build solutions
for lighting, HVAC, water, weatherization and renewable
energy.

The Lighting Store

CJ Fox

1213 East 10th St. North
Newton, |A 50208
641-791-3397
cj@soundandlightkaraoke.com
www.soundandlightkaraoke.com
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Lind Shoe Company supplies USBC-approved pins, house

BCSC PARTNERS

Lind Shoe Company
/'\'/'WTCH”

David Wiggins

6620 Southpoint Dr., Suite 501
Jacksonville, FL 33216
800-950-4568
dwiggins@linds.com
www.linds.com
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Switch Bowling and Billiards LLC
James Borin

88894 Territorial Rd

Elmira, OR 97437

972-679-4824
james@switchbowling.com

Switch Bowling offers the latest technology and highest quality

shoes and balls, essential items for pro shops. No-hassle
warranty on all products. Contact us at sales@linds.com.

@) pepsi.

Mischel & Company

Bowling & Entertainment Centers Full-
Service Brokers, Appraisers and
Financial Advisors

Ken Mischel

37 Tunapuna Lane

Coronado, CA 92118

619-423-2001

Murrey International, Inc.

Bill Snoberger

14150 S. Figueroa St.

Los Angeles, CA 90061

Ph: 310-532-6091

www.murreyintl.com e sales@murreyintl.com

National Planning Corporation
Vayle Floria

752 Town and Country Road
Orange, CA 92868
714-750-3090 ext. 110

Fax: 714-750-3091
vayle.floria@natplan.com

VISTAR

Pepsi

Mark Atcheson

1200 Arroyo St.

San Fernando, CA 91340
818-838-1247
Mark.Atcheson@pepsico.com

QubicaAMF

Joe Roussin

190 S. Summertree Road
Anaheim Hills, CA 92807
714-974-9436
jroussin@qubicaamf.us
www.qubicaamf.com

QubicaAMF, the leader in new bowling center development and
existing center modernization, bowling equipment and support

services.

production methods. Check us out on www.switchbowling.com.

Team Cobra Products

Brenda Shaffer

800-336-7784
Brenda.Shaffer@cobraproducts.com
www.cobraproducts.com

US Bowling Corporation
Mark Marchido

5480 Schaefer Avenue
Chino, CA 91710
909-287-0712

Fax: 909-287-0718
mark@usbowling.com

VISTAR

Dan Walsh

1975 E. Locust St. #B
Ontario, CA 91761
909-673-1780
dwalsh@pfgc.com
Www.vistar.com

Western Bowling Proprietors’ Insurance
Larry Linder

1535 E. Shaw Street, Suite 100

Fresno, CA 93710

800-200-9998

Fax 559-227-4461

Larry.Linder@att.net

Win Stuff

Laura Allen

47-00 33rd St.

Long Island City, NY 11101
718-937-3333 ext. 181

Fax: 718-937-1037
lallen@winstuff.com

Western Pacific Bowling Supply
Chuck Sager / Lee Haxton

1216 W. Grove Avenue

Orange, CA 92865

714-974-1733
chuck@wpbowling.com
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President’s Perspective

March 2011

I would like to take a moment to thank all our BCSC Members for re-

newing their memberships for 2011. It is a compliment to our associa-

tion and the BPAA for showing the value of being a member. We are

planning some great new programs for 2011 to make your membership

even better. For those of you not on board, you really must take a better

look at what is being offered. | think you will find that membership hold tremendous value that
pays off big in the end. Also, | know it is a little early, but mark your calendars for October 26,
2011 for our annual meeting.

This month gets started with our roll-out for the Dodgers and Angels Sports Clubs. These pro-
grams have been in the struggle mode for the past few years, and we have made some great
changes to try and make them better. The roll-outs are slated for the first week of the month
and | hope you are all satisfied with some of our new ideas. Lots of centers are talking about
“Instant Gratification” for their league bowlers. How about each night of your baseball leagues
offering hot dogs, peanuts, popcorn or Cracker Jacks at a price conducive to the league? It may
sound corny, but that’s what people get at the ball games.

March is also the month for St. Patrick’s Day and that means some liquor promotions for your
bar. Green beer is always popular for draft sales and of course you must all be selling Guinness
for the Irish Ladies that come to celebrate. You can get some St. Patrick’s decorations from
your beer distributors SIMPLY BY ASKING. The Irish also seem to frequent Jagermeister for
a little celebration during their holiday so a shot special could work very well.

As the weather is starting to warm up, it is a good time to start thinking about getting a Dip N

Dots machine for your center. Our distributor is a great guy with great service and | really be-

lieve the income you earn from doing nothing is worth taking a look. Contact the BCSC office
and talk to either Chris Holmes or Scott Frager about your installation.

In closing, for those of you who did not know Bill Harmatz, we have really lost a pioneer in
our sport. The association is going to miss him and his great ideas for bowling. Vista Lanes,
we are there to help you in any way!

o iy

Tom Cristi
BCSC President

BCSC NEWSLETTER
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Executive Director Report

“The WIFM of the BCSC”

LOL, OMG, TTYL... we’ve all been witness to the destruction of the Eng-
lish language in the new-age of texting, but here is one acronym we’re all
interested in, WIFM (What’s In It For Me?). As Tom mentioned in his col-
umn this month, we had a great membership renewal for 2011 and it is part
of my duty to show what’s in it for you as a member.

Thanks to the hard work and commitment of our board we are able to provide a number of no/low
cost benefits beyond the “biggies” of Pepsi rebates and music licensing. You read on the front
about the BPAA’s online education courses we are hoping to offer to all centers. | encourage you
to be part of our FREE test group. Another benefit most of you took advantage of was our free
registration to the BCSC annual meeting that we will be extending into 2011.

Don’t forget about all the intangible perks of being a member. The regional meetings are de-
signed to bring the issues of the association to you while minimizing time commitments for our
members. Being able to network and share thoughts with the people that do what you do every-
day provides an outlet that will no-doubt help you grow.

Finally, there is an event that may be off your radar but exists to give you a voice in our state gov-
ernment. The 23rd Annual BCSC/NCBC Legislators Bowling Party was held in Sacramento last
month. California’s two associations hosted over 160 state legislators and their staffs to a fun
night of bowling and to share with them the plight facing small business owners in the state. The
hope of the event is to remind them of how even small tax changes on food, beverage and enter-
tainment can make a big difference in how proprietors operate. | would like to thank Craig Good-
man, Tony Mendola and Scott and Teresa Poddig for making the trip up north with me to repre-
sent the BCSC. Check out page 8 for some fun pictures of the evening.

At the end of the day, | want you to truly value your membership in the BCSC and when you at-
tend meetings you have no problem answering the question... WIFM.

e,

Scott Frager
Executive Director
Bowling Centers of Southern California
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. . . \
How do you merchandise? Win a free jersey! .
|

With the Dodgers and An-  catches a casual bowler’s attention !
gels Sports Clubs under and could turn them into a league |
way, it is now more im- bowler. The more effort you put in, |
portant than ever to mer- the better the results. Do you have a'
chandise your leagues and  unique way of merchandising at !
other promotions. As you  your center? Send a photo of itto |
can see from the photo on  bcsc@socalbowling.comand be |
the left, Santa Clarita Lanes entered into a drawing to receive a |
pulls out all the stops when FREE jersey of your choice from |

it comes to merchandising the jersey program. Submit your |
their Dodgers league. It is photo by March 28 and the winner !
these types of displays that will be revealed next month! |
/
________________________ -

Industry veleran , Biber, passes away

We are sad to report the passing of a former BCSC

family member David Biber. Most in Southern Califor-

nia will remember David from his time at Tava Lanes

in Riverside. He passed away on February 2. David

was an excellent bowler with many perfect 300 games

and numbers awards over his career. David was the

first bowler to bowl an 800 series in the California

Men’s State Championship Tournament and he fin-

ished 15th in the nation in the 1986 Team USA competition. In leiu of flow-
ers, memorial contributions may be sent to the Bank of Hemet: 1600 E Flori-
da, Hemet, CA 92543 to “David Biber’s Children’s Memorial Account.

BCSC Member Perk: FREE Classified Listings

Are you in the market to purchase some used equip-
ment? Looking for someone to run your food and
beverage services? Even looking to sell your center?
The BCSC offers free classified listings in this very
newsletter every month. Send the information along
with any pictures to bcsc@socalbowling.com and
we will post it at no charge to you!

BCSC NEWSLETTER
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AB 400, the Healthy Workplaces,
Healthy Families Act of 2011,
would require employers to provide
all employees with 9 days of paid
sick leave per year. (Small employ-
e mmes €S, With 10 or fewer employees,
would be required to provide 5 days
of paid sick leave per year.) The
paid sick time would accrue at one
hour for every 30 hours worked and
could be used by employees, for

BCSC NEWSLETTER

New sick leave legislation introduced

example, with a personal illness, to care
for a family member, or to deal with a
domestic violence or sexual assault situ-
ation.

Similar legislation has been introduced
the past three years but has remained
controversial as lawmakers continue to
express concerns over how the mandate
would impact businesses. We will con-
tinue to keep you updated on the legisla-
tion.
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MESSAGES FROM THE

ATTENTION ALL BOWLING CENTERS

ACCEPTING CREDIT CARDS
NEW IRS REQUIREMENTS APPLY TO ALL SPECIAL OFFER

MERCHANTS ACCEPTING CREDIT CARD
PAYMENTS

IRS reporting mandates described below will be implement-
ed starting January 2011 for reporting in January 2012.

Important IRS requirements for 2011

The Housing Assistance Tax Act of 2008 included the enact-
ment of new Section 6050W of the Internal Revenue Code
that requires reporting entities to report payments in settle-
ment of card and third party network transactions to the IRS

for each calendar year beginning January 1, 2011 for all mer-
chants. Reporting entities will be required to file an annual
information return with the IRS and provide each merchant
with a corresponding Form 1099-K, reporting monthly and

annual gross sales. The first such information return and
Form 1099-K will be due in January, 2012 for the 2011 cal-
endar year. In order to perform this function in 2012 and
each year thereafter, the reporting entities must have the cor-
rect Taxpayer Identification Number (TIN) and Tax filing
name for each merchant.

.These are federal laws and apply to all merchants and ser-
vice providers.

Action Required: Call your merchant service provider ASAP
to validate your Tax ID number.

CALL YOUR MERCHANT SERVICE PROVIDER OR
BPAA IF WE CAN HELP ANSWER ANY QUESTIONS

BPAA -First Data centers can validate center’s Tax ID
number by calling John Tolve: 770-933-7948
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Dina Fink - Buena Lanes

Ventura, 42 Lanes

I AT

How long have you been in the bowling business?

20 years.

How did you get into the bowling business? | was bowling in a women’s morn-

ing league and saw that there was an opening in the playroom. My kids were

small and | thought it would be a great part-time job that | could be with the kids

during the day and work at night when my husband would be home. When |

worked during the day, they were able to come to work with me which worked out

great.

What advice would you give someone who was new and starting a bowling

business?

Have a lot of patience and really get to know your bowlers.
What are some of the biggest challenges for your center?
Economy of course. Also, teenagers today are not as motivated in
working as they were years ago. They want to come in and do as
little as possible and get that check every other week
What is the biggest benefit/advantage of belonging to the
BCSC?
Getting to know the owners and managers of the other centers.
Also being involved in helping the centers bring in new ideas and
promotions
What is the best thing about being in the bowling business?
I love the bowlers. They are really down to earth. Everyone
comes in looking for a good time and most of time they are in a
good mood.

If you could change one thing about bowling, what would
it be?

I do not care for the awards that the bowlers are receiving
from USBC. They need to make some changes as there is re-
ally no goal for the bowlers.

Do you have any hobbies? Of course bowling, but my real
love is golf.

Married? Kids? | have been married for 29 years to my high
school sweetheart Chris and we have three children: Shan-
non, Ryan and Stephen.

Favorite Movie? Sleepless in Seattle

BCSC NEWSLETTER



We want to alert you to some recent court, legislative and regulatory agency decisions that will have a significant
impact upon employers in California and in other states. Two of the most recent employment law issues that
caught our attention were the recent ruling by the National Labor Relations Board against a company specific to
their social networking policies (Facebook/ Twitter et al) and the new Department of Labor program designed to
assist workers with wage and hour claims by connecting them to a private attorney to handle their case.

Social networking sites have become mainstream and are here to stay, creating challenges for employers manag-
ing their company policies on employee use of social networking both within and outside of the workplace. The
recent National Labor Relations Board (NLRB) ruling that Facebook postings are “protected” in many instances
and overbroad policies are unlawful is just one additional- and urgent- sign for employers that they need to devel-
op properly drafted, very specific company policies addressing the use of social networking sites.

Social networking poses many potentially challenging issues for employers and owners in many other areas, in-
cluding hiring discrimination, defamation, privacy & confidentiality, infringement upon Federal Trade Commis-
sion marketing guidelines, termination of employment, workplace violence / workplace security, and harassment.

Consequently, ACG consultants will be continuing to strongly encourage all our clients to be extremely diligent
about updating both their company employee handbook and social networking policies. By properly updating the-
se critical employment documents, employers can protect against legal exposure and also provide their HR admin-
istrative function with the guidelines to effectively deal with any challenges that arise specific to social network-
ing issues. Bottom line, the time for employers to properly develop their own company-specific social networking
policy is now, rather than in response to threatened litigation or some other challenge.

Additionally, the federal Department of Labor’s Wage and Hour Division (WHD) recently announced a new pro-
gram to assist workers in pursuing wage and hour claims against their current or former employers by connecting
them with private attorneys

What this means is many workers with claims specific to laws such as the Family Medical Leave Act (FMLA) and
the federal Fair Labor Standards Act (FLSA) will be receiving notification that due to the “high volume of claims
and lack of agency resources,” the WHD will provide them with contact information for private attorneys with
expertise in wage and hour or protected leave laws. The WHD has also stated that they will provide assistance to
both the employee and their attorney in obtaining any relevant case information that may be advantageous while
pursuing legal action against the employer.

In the past, many complaints filed the WHD would get lost in the bureaucracy and ultimately would be dismissed.
With the advent of this new program, however, we believe it is reasonable to assume that many more FMLA and
wage and hour related lawsuits will now be filed against employers by attorneys who are referred by the WHD.

In summary, stepped up regulatory enforcement specific to employment and workplace safety compliance is a
continuing trend at both the federal and state level. The newly implemented WHD/DOL program described here
is just one of many similar programs we expect to be implemented in the coming year. One of the most effective
defenses to protect against compliance exposures is for businesses to perform a complete HR “audit” of their com-
pany that includes all of the company’s wage and hour practices and employment policies, including social net-
working. Lastly, every company employee handbook should be updated or at least reviewed annually.

For your customized social network policy contact BCSC Partner
Eric Martin at 800-747-8666
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We always like to hear about new leagues being offered at centers.
Check out this one currently being run at Santa Clarita Lanes.
Send us your fun league ideas to bcsc@socalbowling.com.

Game Format:

*Throw One Ball per frame
*There are NO SPARES to shoot

$15 per person per week

af

S

A NEW SDPIN ON
BOWI_ING...

ONE BALL
PER FRAME

LEAGUE

*Number of pins knocked down is your score for the frame
*A STRIKE counts as 30

*There is NO 11th and 12th Frame (10th frame bonus balls)
*10 frames to bowl, so 300 is still the best game possible

Sample Score:

Name

ANY TWO BOWLERS MAY BOWL TOGETHER

Open To Adult and Youth Bowlers

3

4

5

6

7

8

10

TOM

X

45

X

75

9

84

8

92

X

122

X

152

182

191

LEAGUE WILL BE HANDICAPPED
LEAGUE WILL BOWL 4 GAMES PER WEEK.
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BCSC BOARD OF DIRECTORS

TOM CRISTI

President
Santa Clarita Lanes

21615 W. Soledad Canyon Rd.

Santa Clarita, CA 91350
P: 661-254-0540

F: 661-254-7562
scldusc@aol.com

DAN MUELLER

Vice President
Buena Lanes

1788 S. Mesa Verde
Ventura, CA 93003

P: 805-656-0666

F: 805-656-0774
buenalanesl@earthlink.net

GARY FORMAN

Secretary / Treasurer
Fountain Bowl

17110 Brookhurst St.
Fountain Valley, CA 92708

P: 714-963-7888

F: 714-965-1158
gcf@fountainbowl.com

NICOLE ELLISON
Del Rosa Lanes

1499 E. Highland Ave.
San Bernardino, CA 92404
P: 909-886-4675

F: 909-883-4665
nicole@delrosabowl.com

CRAIG GOODMAN
Santa Clarita Lanes

21615 W. Soledad Canyon
Rd.

Santa Clarita, CA 91350

P: 661-254-0540

F: 661-254-7562
craiggnla@dslextreme.com

DINA FINK

Buena Lanes

1788 S. Mesa Verde
Ventura, CA 93003

P: 805-656-0666

F: 805-656-0774
buenabowler@aol.com

JOHNNY HUMBLE
Kearny Mesa Bowl

7585 Clairmont Mesa Blvd.
San Diego, CA 92111

P: 858-279-1501

F: 858-279-8693
johnnyhumble@hotmail.com

Bowling Centers of Southern CA

13245 Riverside Drive

Suite 501

Sherman Oaks, CA 91423
Scott Frager, Executive Director
scottf@socalbowling.com

Phone: 818-789-0900

Fax: 818-783-2874
E-mail:
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SCOTT PODDIG
Harley’'s Camarillo Bowl
305 Arneill Rd.

Camarillo, CA 93011

P: 805-482-0747

F: 805-987-5170
cambowlscott@yahoo.com

DOUG SVELA

Gage Bowl

3477 E. Gage Ave.
Huntington Park, CA 90255
P: 323-587-3211

F: 323-587-3531
gagebowl@sbcglobal.net

Joe Samuel
Victor Bowl

12277 Mariposa Road
Victorville, CA 92393
P: 760-241-7396

F: 760-241-1309
jsams@pacbell.net

Tony Sands

Jewel City Bowl

135 S. Glendale Ave.
Glendale, CA 91205

P: 818-243-1188

F: 818-243-6260
tony@jewelcitybowl.com
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