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 For over 35 years, ACG has been providing companies such as yours with 

critical guidance on employment-related matters. In recent years, we added 

capabilities in the area of workplace safety to provide greater service to our 

clients, and we continue to expand our services to meet your needs.  

 Many of our members and clients are familiar with Steve Ross, who has 

been with ACG for many years. Steve will be scaling back his day-to-day  

involvement with ACG, effective Feb. 1. We have greatly valued his    

knowledge and expertise throughout the years, and Steve will still be       

available to assist clients with human resources projects. However, his     

availability to answer phone inquiries will be limited.  

 Your company will continue to receive outstanding advice and counsel 

from our staff of experienced labor, human resources and safety                 

specialists. As always, we stand ready to help you navigate through any      

employment-related issues your business is facing. When you call for         

assistance, please ask for one of our Human Resources Division staff      

members Eric Martin, Terren Becker or Jerry Murase.   

 With government regulation of the workplace and litigation of                      

employment claims continuing to expand, your business can rely on trusted 

advice from ACG.  If you have any questions, please feel free to call me or 

our Vice President of our Human Resources Division, Eric Martin.   

 

Sincerely, 

Erick Becker, CEO 

23361 Madero, Suite 220, Mission Viejo, CA  92691Ā (949) 452-1840 Ā Fax (949) 206-0972 

Dr. Pepper Pricing 
Effective Feb. 1, the Dr. Pepper price is $11.15 

per gallon for a 5-gallon bag-in-box. If you are      

paying a higher price, you will be brought down to 

this one. There are no rebates on Dr. Pepper syrup.  

Thank you to Bill Mossontte for bringing this to our attention. 

Announcement from  
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BCSC PARTNERS 

American Consulting Group 

Eric Martin 

23361 Madero, Suite 220 

Mission Viejo, CA 92691 

800-747-8666 

www.american-consulting.com 

Herzog Insurance Agency 

Bob Herzog 

235 Main Street 

Pleasanton, CA 94566 

800-300-1303 

info@herzogins.com 

CleanSource Inc. 

Gus Dominguez 

5580 East Olympic  Blvd. 

Commerce, CA 90022  

323-837-4149 Å 323-788-3392 

gdominguez@cleansource.com 

El Dorado Hotel & Casino 

John McGinnes 

888-808-7720 

mcginnesj@eldoradoreno.com 

All Systems Company 

Paul D. Ghitescu 

27662 Nugget Dr., Suite 6 

Canyon Country, CA 91351 

661-510-6112 

danpaul2000@hotmail.com 
www.allsystemsco.com 

Family Amusement Corporation 

Stephen or Robert Peck 

876 N. Vermont Ave. 

Los Angeles, CA 90029 

323-660-8180 

info@familyamusement.com 

www.familyamusement.com 

Elavon 

Alicia Umber 

865-403-8857 

Fax: 865-403-5857 

alicia.umber@elavon.com 

Accept credit and debit cards easily and efficiently.    

Elavon has offered discounted pricing to members of the 

BCSC since 2004. 

Dippinô Dots 

John & Cheryl Hiller 

27530 Newhall Ranch Rd. 

Valencia,. CA 91390 

661-510-8348 Å  661-857-3274 

HPSI Hospitality 

Spencer Gonzalez 

136 Reynolds Ave., Suite 101 

Irvine, CA 92614 

 949-250-4774 

spencerg@hpsionline.com 

HPSI is a national group purchasing service company 

that negotiates contracts, collects rebates, and audits 

invoices for our consumers in the food service, bowling, 

hospitality, and healthcare industries.  

Presidio Foods Co. 

Zev Zukerman 

5618 Geary Blvd. Suite 207 

San Francisco, CA 94121 

877-HEY-FUNTS  

Direct: 415-377-9288 

www.havefunts.com 

Digital View 

David E Brow 

2735 San Pasqual St. 

Pasadena, CA 91107 

626-354-1989 

adigitalview@gmail.com 

www.adigitalview.com 

 

Champion Family Games, LLC 

Douglas Parrott 

19451 Vintage St. 

Northridge, CA 91324 

866-523-4039 

www.ChampionFamilyGames.com 

info@championfamilygames.com 

Betson 

Kyle Berger 

5660 Knott Ave. 

Buena Park, CA 90621 

714-228-5714 

kberger@betson.com 

C. Sanders Emblems, L.C. 

Penny Ledbetter 

12965 Arroyo St. 

San Fernando, CA 91340 

800-336-7467 

penny@csanders.net 
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Mischel & Company 

Bowling & Entertainment Centers - Full-Service 

Brokers, Appraisers and Financial Advisors 

Ken Mischel 

37 Tunapuna Lane 

Coronado, CA 92118 

619-423-2001 

Fax: 619-423-7850 

Murrey International, Inc.  

Bill Snoberger 

14150 S. Figueroa St. 

Los Angeles, CA 90061 

Ph: 310-532-6091 

www.murreyintl.com Å sales@murreyintl.com 

BCSC PARTNERS 

Lind Shoe Company 

David Wiggins 

6620 Southpoint Dr., Suite 501 

Jacksonville, FL 33216 

800-950-4568 

dwiggins@linds.com 

www.linds.com 

Lind Shoe Company supplies USBC-approved pins, house 

shoes and balls, essential items for pro shops. No-hassle 

warranty on all products. Contact us at sales@linds.com.  

Lime Energy 
Burke Ewers 

2247 Lindsay Way 

Glendora, CA 91740 

909-394-0230 

bewers@lime-energy.com 

www.lime-energy.com 

Lime Energy provides energy-efficient design/build solutions 

for lighting, HVAC, water, weatherization, and renewable  

energy.  

Pepsi 

Greg Copeland 

27717 Aliso Creek Rd. 

Aliso Viejo, CA 92656 

949-643-5743 

greg.copeland@pepsi.com 

National Planning Corporation 

Vayle Floria 

752 Town and Country Road 

Orange, CA 92868 

714-750-3090 ext. 110 

Fax: 714-750-3091 

vayle.floria@natplan.com 

US Bowling Corporation/ 

US Steltronic 
Mark Marchido 

5480 Schaefer Avenue 

Chino, CA 91710 

909-287-0712 

Fax: 909-287-0718 

mark@usbowling.com 

 

Register Tapes Unlimited 

Pierre Luttrell 

630 S. Mountain #116 

Ontario, CA 91762 

909-437-1830 

spinks@uia.net 

QubicaAMF 

Joe Roussin 

190 S. Summertree Road 

Anaheim Hills, CA 92807 

714-974-9436 

jroussin@qubicaamf.us 

www.qubicaamf.com 

QubicaAMF, the leader in new bowling center development 

and existing center modernization, bowling equipment and 

support services. 

Switch Bowling and Billiards LLC  

James Borin 

1025A Avenue M 

Grand Prairie, TX 75050 

972-679-4824 

james@switchbowling.com 

Switch Bowling offers the latest technology and highest   

quality production methods. Check us out on 

www.switchbowling.com.  

Just In Time Communications 

Chris Harter 

2230 E. Imperial Hwy. 

El Segundo, CA 90245 

888-985-3777 

chharter@directv.com 

Kahn Air Conditioning, Inc.  

Mike Carson 

19434 Business Center Dr. 

Northridge, CA 91324 

818-886-2600 

mcarson@kahnair.com 

www.kahnair.com 

MillerCoors  

Jeff Colton 

(949) 278-9875 

colton.jeffrey@millercoors.com 

www.millercoors.com 
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BCSC PARTNERS 
Western Bowling Proprietorsô Insurance 

Larry Linder 

1535 E. Shaw Street, Suite 100 

Fresno, CA 93710 

800-200-9998 

Fax 559-227-4461 

Western Pacific Bowling Supply 

Chuck Sager / Lee Haxton 

1216 W. Grove Avenue 

Orange, CA 92865 

714-974-1733 

chuck@wpbowling.com 

Presidentôs Perspective  

During the early days of this month, the Northern California and Southern 

California bowling associations will put on a bowling event in Sacramento to 

thank our government officials and staff. This is a yearly event that helps us to 

get things possibly accomplished and questions definitely answered. 

During this trip to Sacramento, my goal is to get things going with video poker machines in 

California, and Iôm sure it will be difficult. Can you imagine the revenue for our centers and the 

state of California? I proclaim that my property is now an Indian reservation and we should begin 

the process! I guess that the real question I have is why Oregon and other states have machines in 

their centers. 

In recent articles I have stressed that I believe food and beverage need to become a very impor-

tant process for centers to stay busy. This coming March, Las Vegas will be hosting the nightclub/

bar and restaurant hospitality convention. This is going to be a great idea share for us to make 

those parts of our business so much better. The convention is about four days long with seminars, 

demonstrations, and a trade show that will provide many new ideas. I am planning to attend for my 

very first time, and I hope many of you will look into this event. 

We have just completed our bowling programs for the Dodgers and Angels and Iôm very happy 

to report there will be great new changes that improve seating and products. Look for those excit-

ing ideas very soon. I would like to think the Dodgers and Angels could meet sometime in the 

playoffs. There is also a good chance that we will have a BCSC night with the Dodgers and possi-

bly a three-frame match between a Dodger and his opponent with our in-school bowling kit. 

 

 

 

 

Tom Cristi, President 

Bowling Centers of Southern California 



P A G E  5  V O L U M E  1 4 ,  I S S U E  2  

HQ, Texas-Style 
Everything is bigger in Texas. The roads. The steaks. The    

football stadiums. And apparently so are bowling headquarters. 

As you undoubtedly have heard, this past month BPAA     

Bowling Summit coincided with the grand opening of the          

International Bowling Campus. Many hundreds of proprietors, 

manufacturers and industry personnel were on hand to participate 

and celebrate. In this issue, you can see a photo essay of the 

events as they happened. 

In addition to the new BPAA headquarters, which cohabits 

cozily with recently relocated USBC offices, one will find the   

International Bowling Museum and Hall of Fame and the brand 

new International Bowling Training and Research Center on the 

property. 

On first hearing of the plans to move and co-locate these       

integers, this executive director was more than a bit skeptical. I 

wasnôt convinced that the cost of the moves and the heavy toll on 

personnel wouldnôt outweigh the benefits of collaboration. And 

while Iôm still concerned about the short- to mid-term payback, I 

do feel more comfortable after seeing the property about the     

long-term value. Time will tell. 

Hereôs a partial rundown of events (not in chronological order) that BCSC board member Doug 

Svela or I attended at the IBC opening: 6 hours of state E.D.sô meetings, 2 hours of state presidentsô 

meetings, 5 hours of trade show, 3 hours of grand opening ceremonies, 2 hours of the opening and 

touring of the International Bowling Museum and Hall of Fame, the BPAA Town Hall Meeting.... It 

was a lot to pack into three days, but I believe it was time well spent. 

I feel confident in stating that all of our 80+ members should be proud of this state association 

and the accomplishments it achieves each and every year. With a shameless self-plug, our             

association is a well-run machine providing an incredible value to its members and partners. It is a 

true pleasure working on behalf of such a fine organization. 

And the benefits of membership get better and better. Weôve just launched Sports Clubs 2010! If 

you havenôt signed up for one or both of the Angels or Dodgers Sports Clubs, you should. Theyôre 

proven traffic-builders for the perennially difficult summer months. Your summer business will not 

increase by itself. These programs are important weapons in your promotional arsenal. 

Lastly, watch this newsletter for a brand new promotion to be launched in April. Itôs a            

cross-promotion between Widmer Brothers Brewing (Craft Brewers Alliance), Hooters and the 

BCSC! Have I aroused your curiosity? If not, you might need to visit your primary care physician. 

This program will definitely charge up your bowlers while bringing thousands of non-bowlers to 

our member centers. 

While things might be bigger in Texas, no one does it better than the BCSC! 

Hereôs to a great spring and summer! 

 

 

 

Scott Frager, Executive Director 

Bowling Centers of Southern California 
 

   Posing in front of  

   BCSC/NCBC brick 
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Reserve your room now through March 12 for the 2010 USBC Open Cham-

pionships in Reno at the Eldorado Hotel Casino  

and receive discounted weekend rates: 
$99.99 for Friday/Saturday through April 17 

$109.99 for Friday/Saturday May 7 ï July 9 

Promotional rates not valid over the USBC convention April 30 & May 1. 

After March 12, rate returns to $115.99.  

Play Mechanixô óBig Buck Hunter Pro 

Open Seasonô Closes 2009 with a BIG Bang!  
Sales of the new óBig Buck Hunter Pro Open Seasonô reached 

almost 3,000 units in the gameôs first 90 days on the market, Betson 

Enterprises reported. The game debuted at the 2009 AMOA trade 

show in late September. 

óOpen Seasonô is offered in four configurations, including a 42" 

LCD deluxe unit, 27" CRT standard upright, full conversion kit, 

and a software upgrade for existing óBig Buck Hunter Proô units. 

Two thousand upgrade versions have been shipped to date, the 

company reported. 

 Collection reports on óOpen       

Seasonô show increases as much as 

45% over óBig Buck Hunter Pro    

Edition.ô 

 The game has also been incorporated in the CoinUp         

operator/tournament management system, where óOpen        

Seasonô animals were featured in the first national tournament 

of the year. Networked machines have tallied up to 27% reve-

nue increase compared to non-networked machines. For more 

CoinUp information, contact Dave Snipes or Ryan Cravens at 

630-942-1070. 
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Ice Cream in So Cal 
Looking for a great way to increase sales volume 

on your Dippinô Dots vending machine or cooler year 

ôround? Check out the screen slides to the right,              

compliments of Dippinô Dots. Customize and add 

them to your scoring system advertising, use them on 

your website, birthday party flyers, or posters. 

If you donôt have a Dippinô Dots ice cream cooler 

or vending machine, youôre missing out. The average 

center nets more than $250/month in profit. Give us a 

call if youôre interested in adding one in your center 

today. But hurry! We only have a limited number of 

units available for placement. 

For hi-res versions of the screen slides or more 

info about Dippinô Dots, email or call the BCSC    

office at bcsc@socalbowling.com or 818-789-0900. 

 A national trendsetter in all matters edible, 

California became the first state to ban trans 

fats in restaurants when Gov. Arnold           

Schwarzenegger signed a bill recently to 

phase out their use. 

 Under the new law, trans fats, long linked to health problems, must be excised from restaurant 

products beginning in 2010 and from all retail baked goods by 2011. Packaged foods will be    

exempt. 

The law will be enforced by local health department inspectors checking labels on cooking 

products. Violators will face fines beginning at $25 and increasing to as much as $1,000 for     

subsequent violations. 

California Bans Restaurant  

Use of Trans Fat 





March 2010 

Su Mo Tu We Thu  Fri  Sat 
 1 2 3 4 5 6 

7 8 9 10 11 12 13 

14 15 16 17 18 19 20 

21 22 23 24 25 26 27 

28 29 30 31    

March 17: San Diego County Regional Meeting, Location TBD 

 

March 27-28: Grand Prix Tournament #4 

 

Apri l  2010 

Su Mo Tue We Th Fri  Sat 
    1 2 3 

4 5 6 7 8 9 10 

11 12 13 14 15 16 17 

18 19 20 21 22 23 24 

25 26 27 28 29 30  

April  8: BCSC Day at the Races 

 

April 10 -24: Grand Prix Mail-In Tournament #2 

 

April 24: BCSC Day at Six Flags Magic Mountain 

Best of BPAA Awards 
 And the Best Newsletter and Best Member Program awards 

go to...BCSC!  

 Yes, we have been getting a lot of compliments for our 

newly designed and in-color newsletter. BCSC also does its 

best to go out to centers and visit its proprietors and staff to 

learn more about center needs.  

 But now, weôre especially proud to have been named for 

these two high honors for 2009 by BPAA. 
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BPPAôs 2009 Fall League Survey 

 In 2009, all BPAA member centers were invited to           

participate in the annual fall league survey. 552 centers             

responded, a participation increase of 21% over 2008.  

 The survey asked respondents to identify the most critical 

issues affecting center operations and/or the bowling industry. 

 The top issues (critical or very important) were the         

economy, decline of bowlers or leagues, overhead expenses 

(insurance, wage utilities), and consumer disposable income.  

 Other issues were employees (customer service, turnover), 

increasing property and state taxes, and competitive               

environment.  

BPAA President Jim Sturm presents  

the awards to BCSC E.D. Scott Frager 

at Bowling Summit. 



How long have you been in the bowling business?   

 I have been in the industry since 1990. I started out 

as a porter (CSR) when I was 16 at Active West Towne 

Square Lanes.     

                

How did you get into the bowling business? 

 Like a lot of kids I use to hang out at the center a lot because my mother was 

a part time bartender there, so I grew up bowling in the leagues. One day when 

I was old enough I was asked by the assistant manager if I wanted a job. The 

rest is history. 

 

What advice would you give someone who is new and starting a bowling      

center? 

 I would say to not be afraid of change. Donôt go in thinking that itôs all 

about leagues and nothing else. The industry has changed so much in the past 

10 years. You have to be open to change and think outside the box for new and     

creative ways to grow business. 

 

Describe your market area. 

 We are located in Cabazon at casino Morongo with surrounding cities close 

by with single family homes, which bring in mainly a recreational group of 

bowlers. We also pull from the casino with company outings and large group 

parties. 

 

What are some of the biggest challenges for your center? 

 I believe location and lack of recognition is our biggest challenge. Weôre not 

right in the middle of the city and have been open for three years this April, so 

we are still trying to get the word out about us.  

  

What is the biggest benefit/advantage of belonging to the BCSC? 

 I feel the BCSC is very helpful with ongoing promotions that the centers can 

utilize to help grow business. Also they give you the opportunity to use many 

business partners to capitalize on discounts they offer, so not only do they help 

you grow business, they also help you save money.  

 

 

Why Do  
I Belong ? 

Canyon Lanes at Morongo Casino Resort & Spa 

49500 Seminole Dr., Cabazon, CA 92230 

24 lanes 


