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:ACH Fraud ALERT!

The BCSC Office has received reports of two member bowling centers being

hit with a combined $175,000 worth of fraudulent withdraws from their business :
: banking accounts. The modus operandi appear to be exactly the same, and
: chances are, YOUR ACCOUNTS ARE AT RISK TOO!

Basically, an ACH (Automated Clearing House) fraud can occur with little or

Eno effort. An individual needs only two pieces of information: your checking

- account number and your bank routing number. These pieces of information,
: clearly listed on EVERY check you print and distribute, can then be used to

: electronically transfer money from YOUR account to another.

:How to Guard against ACH Fraud?

The easiest way to prevent ACH fraud is to place ACH blocks on your bank

s accounts. An ACH block will prevent any ACH debits/credits to/from your

: account. Some banks will notify business customers with an ACH receipt

: authorization giving you an opportunity to accept/reject the transfer. | highly
: recommend everyone calling your bank(s) and discussing this option
:immediately.

: Limited Protection for Business Accounts

| have heard that corporate accounts have between 24 7 48 hours to dispute

Eany ACH transaction. The timeline may be bank specific, so call and ask your
: bank. Also, please make sure to check your business accounts DAILY!

Bowling centers are huge targets for this scam. | strongly urge you to take

: immediate actions to protect your business and your personal accounts.

INTERNATIONAL Dondét miss this yearods

exciting Las Vegas! The trade show will be held at the
Mandalay Bay Convention Center from June 21-26.
Proprietors: bring your managers and key staff to
learn about the newest trends, products, services and
marketing ideas to bring in that bowler traffic you need in this tough economic
time!
You can
800-223-9 116
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THE CLEANING SUPPLY EXPERTS
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Clobal Acquiring Solutions
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HOTEL « CASINO * RENO

FAMILY

AMUSEMENT
CORPORATION
www.familyamusement.com

323 660-8180

All Systems Company

Paul D. Ghitescu

27662 Nugget Dr., Suite 6
Canyon Country, CA 91351
661-250-1845
www.allsystemsco.com

American Consulting Group
Steven J. Ross

23361 Madero, Suite 220
Mission Viejo, CA 92691
800-747-8666
www.americarconsulting.com

Boston Beer Company
Samuel Adams
Stephanie Landis

30 Germania Street
Boston, MA 02130
619206-1349

Fax: 8667254758

CleanSource Inc.

Gus Dominguez

5580 East OlympidBIvd.
Commerce, CA 90022
3238374 14 9 -78833R 3
gdominguez@cleansource.com

Di ppind Dot s

John & Cheryl Hiller

27530 Newhall Ranch Rd.
Valencia,. CA 91390

6615108 34 8 -857-3246 1

Ebonite

Shawn Morris

8022 S. Rainbow Blvd. #359
Las Vegas, NV 89139
443-466-3546
smorris@ebonite.com

Elavon

Alicia Umber
865403-8857

Fax: 8654035857
alicia.umber@elavon.com

El Dorado Hotel & Casino
John McGinnes

8888087720
mcginnesj@eldoradoreno.com

Family Amusement Corporation
Stephen or Robert Peck

876 N. Vermont Ave.

Los Angeles, CA 90029
323660-8180
info@familyamusement.com
www.familyamusement.com
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HERZOG

INSURANCE AGENCY

MillerCoors

[SCHEL
& COMPANY

MURREY?®

World Class Bowling Equipment

OPENPLAY
MARKETING, INC.

OuBICAYAMF

THE POWER OF PARTNERSHIP

AdisorGroup

Rovar Aviaxce Assocrarss, I

Herzog Insurance Agency
Bob Herzog

235 Main Street
Pleasanton, CA 94566
800-300-1303
info@herzogins.com

International Bowling Industry
Scott Frager

13245 Riverside Drive, Suite 501
Sherman Oaks, CA 91423
8187892695
frager@bowlingindustry.com

MillerCoors

Larry Rovira

909724-8858
rovira.larry@millercoors.com

Mischel & Company

Bowling & Entertainment Centerdull-Service
Brokers, Appraisers and Financial Advisors
Ken Mischel

37 Tunapuna Lane

Coronado, CA 92118

6194232001

Fax: 6194237850

Murrey International, Inc.
Bill Snoberger

14150 S. Figueroa St.
Los Angeles, CA 90061
Ph: 316532-6091

www. murreyintl.com A

OpenPlay Marketing, Inc.
Kevin Malick

P.O. Box 5686

Lakeland, FL 33807
8637091188
bigk2u@yahoo.com

Pepsi

Kristen Snider

6261 Caballero Blvd.
Buena Park, CA 90620
714522-9683
kristen.snider@pepsi.com

Qubica AMF

Joe Roussin

90 S. Summertree Road
Anaheim Hills, CA 92807
7149749436
jroussin@qubicaamf.us

Royal Alliance Associates, Inc.
Vayle Floria

752 Town and Country Road
Orange, CA 92868
7147503090 ext. 110

Fax: 714750-3091
viloria@royalaa.com
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_ Switch Bowling and Billiards LLC Western Bowling
WITCH< James Borin WBPI ‘ Larry Linder
1025A Avenue M 0 Western Bowling 1535 E. Shaw Street, Suite 100
Grand Prairie, TX 75050 & Proprictors Insurance ~ Fresno, CA 93710
9726794824 11600:200998 » FAX (559) 274461 8002009998
= james@switchbowling.com - Fax 5592274461
£ 5BowLING
P US Bowling Corporation/ Western Pacific Bowling Suppl
%552?5;&6““ US Steltronic oo PPy

Chuck Sager / Lee Haxton

1216 W. Grove Avenue
5480 Schaefer Avenue Orange, CA 92865

Chino, CA 91710 7149741733
9092870712 chuck@wpbowling.com
Fax: 909287-0718

mark@usbowling.com

Mark Marchido

ﬁresi dent 6s Perspective

February was very busy with our board participating in many events.
The month started out with the Ange
that the centers that attended were very happy with the package, including ;ﬁ \
new jackets, for those that participate. The jackets are only available through 4 2
the Angels program. | believe there is still time to get involved. Remember: these non-bowling
activities are designed to get your bowlers to the floor.

A few of us had the pleasure of attending a legislative party put on for the staff of
Sacramentods finest (government). The event
of fices. This is our chance to find out what
forward. One of the biggest topics discussed was the possibility that recreational sports will be
taxed. This is almost guaranteed to happen i
know, as | do, that the bad part of this 1is
all hope that there will be another way of taking care of this problem!

The Los Angeles Dodgers hosted a few important events with us on Feb. 9 at their facility. We
started out with the Dodgers rollout for those centers that wish to participate. 20+ centers

includes tickets to some night games as well as an all-you-can-eat/right-field-bleacher game. The
Dodgers package also features a great-looking jacket that is only available to your bowlers.

After the rollout, our board of directors had their meeting to discuss new centers in
membership, centers not renewing, business partners new and old, and our Grand Prix
programbs changes. We also had guests of Nat
upcoming renewal of our Pepsi contract. The meeting was goodd andbaddé as t hey r e
have much to report on progress. We have advised them that we are doing a due-diligence with
you, the membership, to be sure that rebates are in place for the upcoming year. They said solid
information will be available by March 15.

In our Grand Prix program, we have implemented some changes that will help the young
bowlers retain their funds if they must withdraw from bowling for a period of time. | think everyone

restrictions are put on them.

attended and 17 purchased the rollout kit to

wi | | appreciate whatodods being done and | al so

K CONTINUED ON PAGE 4 %
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CONTINUED FROM PAGE 3

We have some very important regional meetings upcoming. If you are a
member in the region where a meeting is being held, please plan to attend. This
is my chance to meet some of you and hopefully respond to some of your
concerns. Please note that we wil/ c
centers, and | hope you will take a peek.

The board will be proudly announcing a great promotion for the upcoming
winter (September) season. We think this program will create enthusiasmd as
well as bowlersd in our centers. The program is slated to be released around
July.

o oy

Tom Cristi
President

Water, water everywhere

With the yeards greatest winter
and coinciding with the Presidentso
be the luckiest on the planet. Of ¢
you can count yourself among the smartest, too.

Other things are a lot easier to predict. Take the modernizing of your bowling center, for
instance. Do you have short and long-term plans for the regular updating and refreshing of your
facility? Or do you think about upgrades the same way the meteorologist forecasts the weather
on the 11 o06clock news? One week at a ti me.

The general direction the wind is blowing from industry manufacturers and suppliers
suggests the latter. In my role as BCSC E.D. and publisher of International Bowling Industry
magazine, | constantly hear how the recent state of the economy and the tight credit markets
have forced major modernization contract cancellations.

Yet | know that many centers are still buyingd especially at the most competitive pricing

S 1
‘H\ ~ - W
o £,

in more than a decade. Personally, I want tg
reinvestment than the manufacturers believe.
Do me a favor. Pl ease give me a call or dfr

modernization horizon. Or better yet, come to one of our two regional proprietor meetings
scheduled for March and participate in the discussion.

On March 4, weol |l be meeting at Buena Lane
US Steltronic in Chino. All are welcome to come and participate in these networking and
sharing events. Take a look at the calendar page in this issue for more details.

Il n the meanti me, | et ds pray for more rain.

Scott Frager
Executive Director J
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Center Spotlight: Linbrook Bowl

General Manager: John Haveles
201 S. Brookhurst St.
Anaheim, CA 92804
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1.

2.

3.

9.

How long have you been in the bowling business?
52 years.

How did you get into the bowling business?

My father.

How many centers do you own?

Just one: Linbrook Bowl- 40 lanes

. Describe your market area.

Anaheim, Fullerton, Buena Park and Garden Grove.

. What is your most profitable area?

Bowling-Lounge.

. What is the biggest benefit/advantage of belonging to

the BCSC?
Insurance and music licensing.

. How has business been since the economic

downturn?
Open-play and income has been down.

. What is the best thing about being in the bowling

business?

The people and variety of work.
Married? Kids?

Yes, 6 kids.

10. Do you have any hobbies?

Horse racing.
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:BCSC Membership
i What would you do with $2.10/gallon rebate? Put in new carpet? Hire more staff? Spend it on
: marketing? How about take a vacation? :
i I f youoOomemmemomenter, then youdre definitely mi

Eyou pour Pepsi. This is not the only benefit of belonging to BCSC. Become a member center this
‘'year and wedll give you FREE

: The benefits of membershi
: Scott Frager, Executive Director, to visit with you.

| Pepsi Report

According to the Pepsi Bottling Group, PBG and the Dr. Pepper Snapple
IGroup (DPS) announced that PBG will soon offer the Crush beverage portfolio

p

registration

ar e

.in the majority of our Southern California areas.

In all of the Southern California markets PBG will distribute Crush, but

ITropicana will not longer be available.

PBG also announced that they will be adding the Starbucks brand Tazo Teas
to the lineup in the U.S. This brand will launch nationally in April, 2009.
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