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We Need Your Unique 

 Ideas and Promotions 

Do you have a unique league or program at your center? Tell us about it! Weõd like 

centers to  take advantage of the ideas and promotions that you run at your center 

that might also work for them. 

Please forward all ideas and/or promotions to BCSC by fax at 818-783-2874 or 

email bcsc@socalbowling.com. 

 BCSC is proud to announce El Dorado Hotel and Casino in Reno as a new partner 

to the association! Give John McGinnes a call at 888-808-7720 or email                         

mcginnesj@eldoradoreno.com to book your special travel package! Special travel  

packages are available to BCSC member centers and bowlers. 

 BCSC will be calling soon asking centers to post a special BCSC only El Dorado link 

on their websites.  

 Samuel Adams White Ale is 

now available! Enjoy this Belgium 

style wheat ale with its exotic 

blend of 10 different spices        

including orange peel, coriander, 

and vanilla. White Ale is          

refreshing, spicy and citrusy! 

 Call your local representative to place your orders     

today!  Additional information can be found on the flyer   

enclosed in this newsletter. For any questions, please     

contact Stephanie Landis, (619) 206-1349.  
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BCSC PARTNERS  

Mischel & Company 

Bowling & Entertainment Centers - Full-Service 

Brokers, Appraisers and Financial Advisors 

Ken Mischel 

37 Tunapuna Lane 

Coronado, CA 92118 

619-423-2001 

Fax: 619-423-7850 

OpenPlay Marketing, Inc. 
Kevin Malick 

P.O. Box 5686 

Lakeland, FL 33807 

863-709-1188 

bigk2u@yahoo.com 

Switch Bowling and Billiards LLC  

James Borin 

1025A Avenue M 

Grand Prairie, TX 75050 

972-679-4824 

james@switchbowling.com 

Pepsi 

Kristen Snider 

6261 Caballero Blvd. 

Buena Park, CA 90620 

714-522-9683 

kristen.snider@pepsi.com 

Royal Alliance Associates, Inc. 

Vayle Floria 

752 Town and Country Road 

Orange, CA 92868 

714-750-3090 ext. 110 

Fax: 714-750-3091 

vfloria@royalaa.com 

US Bowling Corporation/ 

US Steltronic 
Mark Marchido 

5480 Schaefer Avenue 

Chino, CA 91710 

909-287-0712 

Fax: 909-287-0718 

mark@usbowling.com 

 
Western Bowling Proprietorsô Insurance 

Larry Linder 

1535 E. Shaw Street, Suite 100 

Fresno, CA 93710 

800-200-9998 

Fax 559-227-4461 

Western Pacific Bowling Supply 

Chuck Sager / Lee Haxton 

1216 W. Grove Avenue 

Orange, CA 92865 

714-974-1733 

chuck@wpbowling.com 

American Consulting Group 

Steven J. Ross 

23361 Madero, Suite 220 

Mission Viejo, CA 92691 

800-747-8666 

www.american-consulting.com 

Herzog Insurance Agency 

Bob Herzog 

235 Main Street 

Pleasanton, CA 94566 

800-300-1303 

info@herzogins.com 

Elavon 

Alicia Umber 

865-403-8857 

Fax: 865-403-5857 

alicia.umber@elavon.com 

Ebonite 
Shawn Morris 

8022 S. Rainbow Blvd. #359 

Las Vegas, NV 89139 

443-466-3546 

smorris@ebonite.com 

Dippinô Dots 

John & Cheryl Hiller 

27530 Newhall Ranch Rd. 

Valencia,. CA 91390 

661-510-8348 Å  661-857-3274 

Boston Beer Company 

Samuel Adams 
Stephanie Landis 

30 Germania Street 

Boston, MA 02130 

619-206-1349 

Fax: 866-725-4758 

International Bowling Industry  
Scott Frager 

13245 Riverside Drive, Suite 501 

Sherman Oaks, CA 91423 

818-789-2695 

frager@bowlingindustry.com 

MillerCoors  

Larry  Rovira 

909-724-8858 

rovira.larry@millercoors.com 

CleanSource Inc. 

Gus Dominguez 

5580 East Olympic  Blvd. 

Commerce, CA 90022  

323-837-4149 Å 323-788-3392 

gdominguez@cleansource.com 

Murrey International, Inc.  

Bill Snoberger 

14150 S. Figueroa St. 

Los Angeles, CA 90061 

Ph: 310-532-6091 

www.murreyintl.com Å sales@murreyintl.com 

El Dorado Hotel & Casino 

John McGinnes 

888-808-7720 

mcginnesj@eldoradoreno.com 
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Murrey International, Inc.  

Bill Snoberger 

14150 S. Figueroa St. 

Los Angeles, CA 90061 

Ph: 310-532-6091 

www.murreyintl.com Å sales@murreyintl.com 

Presidentõs Perspective 
 

 As most of you know, California high school sports are governed by the California 

Interscholastic Federation. They preside over most of the activities that earn letters in 

sports as well as the tournaments in those sports. Dan Mueller of our BCSC board is in the process of 

trying to get letter-sport status for bowling. This will take lots of work and lots of support from the local 

high schools and their athletic directors. Dan has already reached out to the right people, but if weõre 

going to be successful we will need your help. 

 I believe the best way for us to get this rolling is to have local high schools create a bowling club and 

organize teams based on ability after the kids have had some experience competing among  themselves. 

If we get some high schools to create clubs with levels of ability, the next step would be league        

competition. This is like anything elseñwork will get us what weõre looking for. 

 During the month of January, The Wall Street Journal had a great article on the sport of bowling. The 

Jan. 7 issue talked about the ups and downs of businesses like bowling but showed that our sport is 

climbing, not declining. The article stated that young people have begun to take a big interest in our 

sport for reasons such as cost, fun, meeting people, and gimmicks that some centers have tied to    

bowling. This article reinforces what I have just about high school bowling. We must address the issue 

now, because the kids are interested.   

 This past week, our sports club committee met with the LA Dodgers about the upcoming 2009    

season. As most of you know, the Dodgers have been one of the most popular of the clubs that we tie 

into bowling. I am proud to announce that this seasonõs roll-out, scheduled for Feb. 12, will feature new 

info regarding seats, games, special nights, and a SUPER-SIZE PROMO known only to me at the moment 

(but known to you on Feb. 12 if you attend the roll-out). 

 Itõs only February, but Iõm proud to say our new board is working hard in finding new partners to 
come on board and get pricing down for you, our managers and proprietors. If any of you know       

businesses that our association can partner with to benefit our members, please call me or Scott Frager. 

 

 

 

 

Tom Cristi 

President 

BPAA Management School  
 BPAA Management School is an intensive five-day training program where you will 

learn how to increase your center's profitability from some of the most successful 

names in the industry including Jim Sturm, Wally Hall, Henry Lewczyk, Beth Standlee, 

and many others.  

 The next session is scheduled for April 5-10 at the International Bowling Campus. 

Register by March 1 and receive copies of BPAA Benchmark Studies on Marketing   

Promotions, Operations Ratio, and Personnel Compensation and Benefits. $400 worth 

of materials, FREE! See registration form enclosed in this newsletter or contact BPAA at 

(800) 343-1329 ext. 8445 for more information. 


