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BCSC Partners 2 ﬂ_lfplfli'l_;k‘ earned commissions totaling $60,342 in the past 14 months!
President 63 ¢ Qoks. That's $60,342 BACK into the bowling centers' coffers.
Perspective o With 21 vender units placed in centers, and by averaging o

The Show Must these figures, each center would have earned enough in

Go On commissions to pay for 25 lanes of BCSC membership!

) Additionally, the BCSC has earned a $5,000 rebate in 2008 and we're weallion
Free Bowling
Center Design our way to earn another $5,000 _for 20009. _ .
Consultation Just as important, of course, is that our BCSC Partner, John Hiller, is justi@s
_ thrilled with the relationship.

Ee;tfrlsgm“%hg Cg - Thanks to Gary Forman and Charlie Kinstler for their help with the origina
Bowl / negotiation and contract.
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Golf Tournament 7 A growing problem facing employers is the rising c@8t
Win 6BCSC ROYALALLIANCEASSOCIATES, I of group medical, dental and vision plafis.help you
Award offset these rising costs, BCSC members can call on
Benelect, a leading thirdarty administrator for employiriven benefits.

Under Benelect, employers enroll in a hidgductible plan with the carrier of
Tax Breaks their choosing, then design the plan and share in the cost of claims with
COBRA employees until the deductible is met.

Bowl for the Cause The premiums saved should more than offset the cost of sharing the

A T e claims.In most cases, the initial premium saved is anywhere from 30% to

T P 50%.Even in the event of 100% utilization of the plan and its deductible, ma@y
Consulting Group employers still save money under the Benelect concept.

For bowling centers interested in significantly reducing and controlling the
health care plan costs, please contact Vayle Floria, Royal Alliance Associatés,
Inc., at (714) 758090 ext.110.
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323 660-8180

All Systems Company

Paul D. Ghitescu

27662 Nugget Dr., Suite 6
Canyon Country, CA 91351
661-5106112
danpaul2000@hotmail.com
www.allsystemsco.com

American Consulting Group
Steven J. Ross

23361 Madero, Suite 220
Mission Viejo, CA 92691
800-747-8666
www.americarconsulting.com

Boston Beer Company
Samuel Adams
Stephanie Landis

30 Germania Street
Boston, MA 02130
619206-1349

Fax: 8667254758

CleanSource Inc.

Gus Dominguez

5580 East OlympidBIvd.
Commerce, CA 90022
3238374 14 9 -78833R 3
gdominguez@cleansource.com

Di ppind Dot s

John & Cheryl Hiller

27530 Newhall Ranch Rd.
Valencia,. CA 91390

6615108 34 8 -857-3246 1

Ebonite

Shawn Morris

8022 S. Rainbow Blvd. #359
Las Vegas, NV 89139
443-466-3546
smorris@ebonite.com

Elavon

Alicia Umber
865403-8857

Fax: 8654035857
alicia.umber@elavon.com

El Dorado Hotel & Casino
John McGinnes

8888087720
mcginnesj@eldoradoreno.com

Family Amusement Corporation
Stephen or Robert Peck

876 N. Vermont Ave.

Los Angeles, CA 90029
323660-8180
info@familyamusement.com
www.familyamusement.com
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HERZOG

INSURANCE AGENCY

lime energy

ISCHEL
& COMPANY

MURREY?®

World Class Bowling Equipment

OPENPLAY
MARKETING, INC.

OuBICAYAMF

THE POWER OF PARTNERSHIP

AdisorGroup

Rovar Auciance Assocrares, Ic,

Herzog Insurance Agency
Bob Herzog

235 Main Street
Pleasanton, CA 94566
800-300-1303
info@herzogins.com

International Bowling Industry
Scott Frager

13245 Riverside Drive, Suite 501
Sherman Oaks, CA 91423
8187892695
frager@bowlingindustry.com

Lime Energy

Burke Ewers

2247 Lindsay Way
Glendora, CA 91740
9093940230
bewers@limesnergy.com
www.lime-energy.com

Mischel & Company

Bowling & Entertainment Centerd-ull-Service
Brokers, Appraisers and Financial Advisors
Ken Mischel

37 Tunapuna Lane

Coronado, CA 92118

6194232001

Fax: 6194237850

Murrey International, Inc.
Bill Snoberger

14150 S. Figueroa St.
Los Angeles, CA 90061
Ph: 316532-6091

www. murreyintl.com A

OpenPlay Marketing, Inc.
Kevin Malick

P.O. Box 5686

Lakeland, FL 33807
8637091188
bigk2u@yahoo.com

Pepsi

Kristen Snider

6261 Caballero Blvd.
Buena Park, CA 90620
714522-9683
kristen.snider@pepsi.com

Qubica AMF

Joe Roussin

190 S. Summertree Road
Anaheim Hills, CA 92807
7149749436
jroussin@qubicaamf.us
www.qubicaamf.com

Royal Alliance Associates, Inc.
Vayle Floria

752 Town and Country Road
Orange, CA 92868
7147503090 ext. 110

Fax: 714750-3091
viloria@royalaa.com
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_ Switch Bowling and Billiards LLC Western Bowling Propr
WITCH< James Borin WBPI ‘ Larry Linder
1025A Avenue M 0 Western Bowling 1535 E. Shaw Street, Suite 100
Grand Prairie, TX 75050 & Proprictors Insurance ~ Fresno, CA 93710
9726794824 L B 522 800-200-9998
_ james@switchbowling.com - Fax 5592274461

£ 5BoMLING

g Qdﬁfﬁm US Steltronic

US Bowling Corporation/ Western Pacific Bowling Supply
Chuck Sager / Lee Haxton
1216 W. Grove Avenue

5480 Schaefer Avenue Orange, CA 92865

Chino, CA 91710 7149741733

909287-0712 chuck@wpbowling.com

Fax: 909287-0718

mark@usbowling.com

Mark Marchido

bscrn Pacific Bowling Supply, Inc
iBALEs & Senvices -
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| am very excited to report that in spite of difficult financial times, bowling acr

the state continues to be very good?Z” al
mandés country club. o We go bowling %@% 2 ko
what 6s good and bad and we always try to |igtei

With Bowl Expo just a couple of months away, | hope everyone is starting to think about some pew
ideas to promote our sport. Bowl Expo is desi gt
is set for Las Vegas, and | hope most of you in So Cal are planning to attend. One of our newest partners
Switch Bowling and Billiards LLC, will be at the event and | must tell you that their products not onjy
look good, but are also very modern. Stop by the booth and say hello to James of Switch.

The association is really excited to announce its latest promotion, and board member Bill Mosspntte
says this will be the best ever. The promotion is set for release at the beginning of June. Your littlg| hint is
that you will only have to pay $80. | know that figure could seem high, but the product will make yqu
s aynly$i80?! o

| would like to take a moment to congratulate a Southern California bowling owner for being named
Proprietor of the Year by USBC. He is Charlie Kinstler, owner of five centers in the area, recognizéd for
his efforts in support of bowling. Charlie will be honored at Bowl Expo. Congrats and keep things going
for So Cal.

In closing, | would like to take a moment to thank Dan Mueller and Dina Fink at Buena Lanes for
their great effort in the Bowling for the Culre
chunk of change from fundraising. Events like this show you how bowlers are some of the nicest people
doing sports.

Tom Cristi
President
Bowling Centers of Southern California
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The Show Must Go On

My wife and | arendt exactly
married and 17 since we first
That was before March 11.

After missing the boat on the last three or four Comedy Nights at Santa Clarita
Lanes, | finally succumbed to Tom and Cr ai
the Mrs.

The evening, it turned out, was exactly ag¢§
need to take my word for it. The packed house included such tough critics as Dan and Candy M
Dina and Chris Fink, Nicole EIllison and Da
comics or watch the audience.

What the crowd didndédt know was that only
and Craig. The headliner was stuck in adamy city due to a cancelled flight and another schedulef
funny man had been admitted to the E.R. earlier that day. Compounding the confusion, the centg
hosting a packed citywide tournament while Craig and Tom were grappling with the problem.

But the show must go on! After dozens of aallnd Lord knows what eletwo replacements
were drafted to fill in for the AWOL humorists.

As hilarious as the comics were that night, the real kudos go to the two men who kept the sha
going despite the setbacks. It would have been easy for them to cancel the event and issue refu
the patrons. But that was never an option for these two pros.

It strikes me that owning and managing a bowling center is a lot like doing an improv comedy
Someti mes you just dondét have a script. Ang
spontaneity and a survival instinct are indispensable for success in our business.

Has that been your experience, too? Drop me a line sometime and let me know the craziest
unpl anned moment youdve had in your center.

Scott Frager
Executive Director
Bowling Centers of Southern California

Free Bowling Center Design Consultation

Are you looking to increase gross revenue and improve your botto
line? Do you want to remodel, expand or create a new bowling/
entertainment center but are not sure where to start?

Architectural Concepts is an architecture and interior design firm specializi
in the bowling and family entertainment industry for over 25 years.

Call Scott Frager at the BCSC office, 8189-0900, to schedule your free
bowling center design consultation. This offer is open to the first 10 centers th
call. Remember, thisisafwost consul tation. Dond
Youodl !l still find the analysis int

BCSC NEWSLETTER



