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BCSC PARTNERS

A Special o6Thank Youd to

Our P

The Bowling Centers of Southern California would like to thank the following businesses for their support
and for being vital resources for our member centers. We encourage you to personally call and thank our
sponsors for their contributions and continued support of our association.

Pepsi WBPI

Steve Wickman ;
1200 Arroyo Street ' Westeanowlmg
San Fernando, CA 91340 Proprietors Insurance
818’838’1237 U098 X 55) 2741

. . e ——
steve.wickman@pepsi.com

MillerCoors

> Leigha Cornett
M|I|erCoor5 2020 Main Street, Suite 850

Irvine, CA 92614
949307-2567 HERZOG
Cornett.Leigha@millercoors.com

Clean Source

Tony Fogo
' 5580 E. Olympic Blvd. Ela@n
cl . Commerce, CA 90022
ean/ ource 323721-3800 Global Acquiring Solutions
Fax: 323721-4142
THE CLEANING SUPPLY EPHATS www.cleansource.com

tfogo@cleansource.com

Ebonite =
EBONITE® :¥BOWLING
BOWL TO WIN 1813 W. 7th Street o

Hopkinsville, KY 42241 = S}C&,{C'“&

702561-0269 - /0

penright@ebonite.com

Royal Alliance Associates, Inc.

AIG AdViSOr Gmup ;/g%,I?':vlv?:ignd Country Road

Orange, CA 92868

ROVAL ALLIANCE ASSOCUTES, I, 7247503090 ext. 110
Fax: 714750-3091

viloria@royalaa.com

i 5 Party Wirks 4%'
Paul Kriete et s

ARTY. 7604680424 aronin’
, ,WiRKS Wwvlvc.cgartywirki.com : l(!!Olf"ﬁ
S SSEN D paul@partywirks.com o, AL,
= " k&_
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Western Bowling
Larry Linder

1535 E. Shaw Street, Suite 100
Fresno, CA 93710

8002009998

Fax 559227-4461

Herzog Insurance Agency
Bob Herzog

235 Main Street
Pleasanton, CA 94566
800-300-1303
info@herzogins.com

Elavon

Alicia Umber

7300 Chapman Way
Knoxville, TN 37920
865403-8857

Fax: 8654035857
Alicia.umber@elavon.com

US Bowling Corporation/
US Steltronic

Mark Marchido

5480 Schaefer Avenue
Chino, CA 91710
909-287-0712

Fax: 909287-0718
mark@usbowling.com

Western Pacific Bowling Supply
Chuck Sager / Lee Haxton
1216 W. Grove Avenue
Orange, CA 92865
7149741733
chuck@wpbowling.com

Di ppind Dot s
John & Cheryl Hiller

27530 Newhall Ranch Rd.
Valencia,. CA 91390
661-510-83480661-857-3274

Propri et
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BCSC PARTNERS, CONTINUED

American Consulting Group Murrey International, Inc.

Steven J. Ross Y o Bill Snoberger

23361 Madero, Suite 220 wig\ & 0 14150 South Figueroa Street
Mission Viejo, CA 92691 MURREY Los Angeles, CA 90061
800-747-8666 World Class Bowling Equipment 3105326 0 9 1 -@1—1822 0

Fax: 310217-0504
www.murreybowling.com
sales@murreybowling.com

www.americarconsulting.com

Boston Beer Company Mischel & Company
SAM ]EL Samuel Adams [S(‘HH Bowling & Entertainment anters
ARG Stephae Lands iy senice Brokers Appaisers
\ : 1 , i i Vi
. S 30 Germania Street & COMPANY Ken Mschel
$05T° LAGg, Boston, MA 02130 37 Tunapuna Lane
619-206:1349 Coronado, CA 92118

Fax: 6194237850

OpenPlay Marketing, Inc. ot International Bowling Industry
Kevin Malick mm Scott Frager
P.O. Box 5686 L L L 13245 Riverside Drive, Suite 501

OPENPLAY Lakeland, FL 33807 Sherman Oaks, CA 91423
MARKERESE 8637091188 8187892695
bigk2u@yahoo.com frager@bowlingindustry.com

Wait till September

AnDondét be offended, but 106l1 be out of SsSi
heard that, and similar phrases, over and over in August from centers.

No offense meant and none taken. We understand that this is (was) an excruciatingl'
ti me of year for you. And, while wedve be L o T e
tried to give you, our members the benefit or ti me
best not to disrupt or disturb you too much. (BCSC Executive Committee and Board excluded.)

Now that August is over and | eagues are floored
events and are champing at the bit -malingsféxiagaadntailing m w
you over the next few weeks. Weol |l be doing just a

these fall programs and in the BCSC too.

Watch for your personal invitation to attend the BCSC/Auto Club Speedway Sports Club program in the
mail. Our rollout is October™8at t he Auto Club Speedway. Centers an

Exclusive pricing, merchandise packages and marketing opportunities abound.

| have no question that the excitement this program will generate at your center will be matched only by th
cross promotional value for bowling centers across our entire region.

Congratulations on flooring your latest Fall Leagues! | wish you all the best for a most successful and
enjoyable year.

Thanks for putting your trust and confidence in your staff. We look forward to serving you.

Scott Frager, Executive Director
Bowling Centers of Southern California
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President's Perspective

| challenge you: go to Bowling's Fall Clasgiormerly known as the Western States Super Tra

Show).

With the economy I Y R LJ2 & 4 A 0 f @rofitSd2sdzNJu@Sy G SN & it 6 s i me
BFC.Thi s year6s event wil/| deliver something vitally i mpor
ness: dook into the future!

As we al l know, times change and we need to adapt ourl
l'ifestyles (nothing spells o6lifestyle change6 moreergl ear
topic. Our AGreend seminarwowilld mdtvhleo d/so uormeH @w utl o i Meekes Yy
of your customers. (And if you don't think thatos idmport
be interesting for the bowling business to be known as environmentally friendly? Who would have thought?

Another seminar deals with what | consider the biggest issue facing us: employees. The Carrot Culture seminar can he
us adapt to the changing faces in a bowling center workforce.

Along with these and other seminars aswetldse soci al events Bowlingds Fall (
do Iist. But if you are sitting on the fence or enweitehki ng
you the most valuable part of BFC: networking with your peers. Whether business is growing or not, the best way | know to get
and keep energized is this convention and trade show. Some of the best and brightest always attend and | want to pick their
brains, find out whatdés working for them in theouwalsokent er
our centers. BFC is a great way to find a renewed energy, recover the passion, and gather ideas for the future pragress of yo
business.

If that doesn't convince you to attend, let me appeal to you in another way. The BCSC annual meeting at BFC this year
will be my lasteverand we are going to have a kiaks party plus, as a bonus, we get to make fun of Dennis Fanucchi. The
laughter & fun will be worth the price of admission all by itself, and in this day and age who couldn't use a littladuife t

A

Jason Altman, President
Bowling Centers of Southern California

Ladies & Gentlemen, Start Your Engines!
Join us forthe new and exciting

2009 Auto Club Speedway
Bowling Club Rollout

Wednesday, October 8, 2008
1-2p.m.

Guest speaker
_ ~ Dave Allen
Vice-President, Auto Club Speedway

APEX Meeting Room
Auto Club Speedway
9300 Cherry Avenue

Fontana, CA 92335

R.S.V.P. by September 30 to BCSC
Ph: 8187890900 - email: bcsc@socalbowling.com

NOBILZ .
SEXAUTO CLUB
SPEED WAY)
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BCSC Briefs

Advertisement

Take the customer conven-

GIB&QTYQ ience challengé visit these two
. TWIRKS? bowling center website®retend to
" ALe =7 beaconsumer ready to book a

"~ party.
Which business saves your time while providing all
the information you need to book a party and which
website leaves you hanging waiting for answers and
requires more time consuming steps for the busy cu
tomer? Remember, the key advantage today is speq
of interest conversion. Close the deal quickly before
they slip away!

Website #lwww.buenalanes.com

Website #2vww.plamor.com/default.asp

Considering all things being equal, is saving time im}

portant to you?

5"t he
1ol
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California Bowling News

For 68 years the California Bowling News
(one of only 20 left in the U.S.) has reported all
phases of our sport. Our heros, their scores, rules,
bowling centerd8 you name i its been recorded in
the volumes.

The only communication the industry has with the
bowlers in the settee area is the Bowling News. You
see them laid weekly on your counters, free, for
YOUR customers.

The numbers of readers per week cannot be
talliedd but 10,000 are printed and delivered to most
centers in Southern California and Vegas.

BCSC members receive a 20% discount on all ads.
If you place an adl you also get a story and a picture
(optional).

Over the past 5 years, you proprietors have
spent MILLIONS of dollars on upgrades. Not a word
to the bowling public! Visions of smoke clouds, stale
beer and pot bellies need to replaced by visions of
your modern pin palaces.

Just call Carol Mancini any Tuesday at the
Bowling News or better yet,-BIAIL your story to
us. If we have a spageYOU GET IT!

Dodger soé6 Bowl i
Raises $100,000
One hundred bowlers and 11 current
Dodgers players mixed, bowled and raised
more than $100, 000
annual Bowling Extravaganza.
The fundraiser was held Aug. 18 at Lucky Strik

ng E

at

Hollywood.

ALIi ke all sports team
wanted to do a fundraising event that was a little more
fun, 0 said Dodgers spoke
ABowling can be played b

bowler out there was probably 6 and our oldest was ir
80s. 0
As in years past, one lane was reserved for
patients of Mattel Child
Bowlers paid $850 per person or $7,500 per lal
to play two games, each with a different Dodgers play
or celebrity. Food and an open bar were included.
The money raised wild/l
recreation, education, health and environmental
charities.



