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BCSC PARTNERS

A Special ‘Thank You’ to Our Partners

The Bowling Centers of Southern California would like to thank the following businesses for their support
and for being vital resources for our member centers. We encourage you to personally call and thank our
sponsors for their contributions and continued support of our association.
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Pepsi

Steve Wickman

1200 Arroyo Street

San Fernando, CA 91340
818-838-1237
steve.wickman@pepsi.com

MillerCoors

Leigha Cornett

2020 Main Street, Suite 850
Irvine, CA 92614

949-307-2567
Cornett.Leigha@millercoors.com

Clean Source

Tony Fogo

5580 E. Olympic Blvd.
Commerce, CA 90022
323-721-3800

Fax: 323-721-4142
www.cleansource.com
tfogo@cleansource.com

Ebonite

Paul Enright

1813 W. 7th Street
Hopkinsville, KY 42241
702-561-0269
penright@ebonite.com

Royal Alliance Associates, Inc.
Vayle Floria

752 Town and Country Road
Orange, CA 92868
714-750-3090 ext. 110

Fax: 714-750-3091
vfloria@royalaa.com

Party Wirks

Paul Kriete
760-468-0424
www.partywirks.com
paul@partywirks.com

WBPI
0 Western Bowling

8 Proprictors Insutance

L8299  FAX (559) 274461

l

HERZOG

INSURANCE AGENCY

Ela@n

Global Acquiring Solutions

£Spowkn

£8 Stetptouic

il

a i'ﬁn}?a*
¢ A0ES,
.% o

Western Bowling Proprietors’ Insurance
Larry Linder

1535 E. Shaw Street, Suite 100

Fresno, CA 93710

800-200-9998

Fax 559-227-4461

Herzog Insurance Agency
Bob Herzog

235 Main Street
Pleasanton, CA 94566
800-300-1303
info@herzogins.com

Elavon

Alicia Umber

7300 Chapman Way
Knoxville, TN 37920
865-403-8857

Fax: 865-403-5857
Alicia.umber@elavon.com

US Bowling Corporation/
US Steltronic

Mark Marchido

5480 Schaefer Avenue
Chino, CA 91710
909-287-0712

Fax: 909-287-0718
mark@usbowling.com

Western Pacific Bowling Supply
Chuck Sager / Lee Haxton

1216 W. Grove Avenue

Orange, CA 92865

714-974-1733
chuck@wpbowling.com

Dippin’ Dots

John & Cheryl Hiller

27530 Newhall Ranch Rd.
Valencia,. CA 91390
661-510-8348 « 661-857-3274
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BCSC PARTNERS, CONTINUED

American Consulting Group
Steven J. Ross

Murrey International, Inc.
Bill Snoberger

23361 Madero, Suite 220 Vi S 14150 South Figueroa Street
Mission Viejo, CA 92691 MUI%REY(@ Los Angeles, CA 90061
800-747-8666 World Class Bowling Equipment 310-532-6091 « 800-421-1022

Fax: 310-217-0504
www.murreybowling.com
sales@murreybowling.com

Boston Beer Compan ‘ Mischel & Company
SAMU]EL Samulell A§ams pany IS(HH Bowling & Entertainment Centers -
A ID) Stephanie Landis ' , Full-Service Brokers, Appraisers
30 Germania Street & COMPANY  and Financial Advisors

Boston, MA 02130 3 T Lane
619-206-1349 o

Coronado, CA 92118
Fax: 866-725-4758 619-423-2001

Fax: 619-423-7850

www.american-consulting.com

OpenPlay Marketing, Inc. M o International Bowling Industry

Kevin Malick Scott Frager

P.O. Box 5686 R R nst 13245 Riverside Drive, Suite 501
OPENPLAY Lakeland, FL 33807 Sherman Oaks, CA 91423
MARK 863-709-1188 818-789-2695

bigk2u@yahoo.com frager@bowlingindustry.com

Outgoing President’s Annual Report

Normally this report would be about reflecting over the last year and all the accomplish-
ments of the association. Unfortunately, the events of the last few weeks have tainted what I
considered a productive two years of transition, growth and stability of the association.

I’ve personally been involved in BPASC/BCSC over the last 18 years as a board member, vice premdent
president, executive director, and president again. As a board member and officer, I have always felt that you
must put aside your personal proprietor hat for the collective good of the group. Even if a program or situation
isn’t the best program/situation for my particular center, if it was collectively in the best interest of the association
and its members | would support and sometimes champion such a cause.

For many years I have passionately done my very best to make the bowling industry in Southern Califor-
nia more prosperous. Together with the help of many people within the association I feel we have succeeded in
accomplishing many great things. One person in particular deserves much of the credit: Gary Forman. For many
years, you have heard me praise the time, energy and work Gary’s done for the association. It goes without say-
ing that every year he deserves the award as person of the year.

This aside, I have grave concerns about the direction the association is taking. As independent owners and
managers we make decisions that are in our centers’ best interest. Sometimes these decisions are controversial but
when you are doing what’s best for your business you make those hard choices. When it come to the association
we should make decisions based on what’s in the best interest of the members and we should hold ourselves to
high standards and operate with the utmost integrity. It is my hope that future boards remember this point.

Continued on page 4.
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Continued from page 3.

The association is for the collective good of all its members regardless of size. We have a rich history of
being leaders and mavericks in the bowling industry. I hope that we continue to live up to that tradition.
I want to thank all of the members for their support over the many years.

Respectfully submitted,

@Z—\éézi\ﬁ

Jason Altman, Outgoing President
Bowling Centers of Southern California

Incoming President’s Perspective

I have never thought that bowling centers should compete with each other. I really be- Wiez
lieve we should draw sustenance from each other. This will happen if we spend a little more
time and effort toward that goal.

As you read this month’s newsletter, you should note that we have added many new friends to our as-
sociation. These people are here to help us make our business better, today and tomorrow. I ask that you at
least consider what they have and contact them for further information.

With the New Year approaching, we must look forward to a new government, new ways of operating,
and new ways of communicating. Scott Frager, our executive director, has promised me more time to see each
of you at your centers so that your opinion can be heard. Our job as the BCSC board will be to help all proprie-
tors be heard as well as be taken care of.

I promise everyone that the new board will be very busy in keeping things as organized as you expect
them to be, and making Southern California proprietors feel good by the way we represent them.

Congratulations to Jason Altman and his board for the last two years of service. I am confident we can
do as well, and maybe a little better, with some help from all you fine bowling operators.

b Loy

Tom Cristi, Incoming President
Bowling Centers of Southern California
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Times of Change

Everywhere we turn these days, we hear of changing climate. The ozone layer, global warm-
ing...but so far, nothing has had an impact on the nation like the economic climate of the past few
weeks.

A decade ago, bowling was a darling of Wall Street. AMF issued its initial public offering, underwritten by
Goldman Sachs, and subsequently ran up its center count to more than 350 worldwide. Other firms large and small
were champing at the bit for their chance to dash into the winner’s circle with bowling.

As of this writing, it seems incredible that the venerable Wall Street investment house and many of the others
that bid on bowling in the “good old days” may not even around by the time this column is published. Grand names
like Wachovia, Washington Mutual, Bear Stearns are gone or close to gone. Whoever would have thought?

My, oh my, what a difference a decade makes!

Impossible as it is these days to read the paper, watch the tube or log on and expect to see good economic
news, we are fortunate enough to be in a business of fun.

Yes, many of our bowlers are hurting right now. But we can help. An hour or two on the lanes can do a lot to help
take people’s minds off troubles in the outside world. Just follow the news on any crisis¥war, hurricane, earthquake,
fire%sand one of the first businesses to boost community morale is bowling.

We’ve always been community-based businesses and our communities have always reciprocated. How is
your community responding to you, to your center, and to bowling? How are you responding to them?

Let us know and we’ll share your stories with the BCSC community.

) < ‘-x\ Y]

\
&l

Scott Frager, Executive Director
Bowling Centers of Southern California

Has your center signed up for the Auto Club Speedway Bowling Club program yet?
\ERALTO CLUB Join BCSC in the exciting new program for the Feb. 22, 2009 race! If you missed our
55"’55" WA)V rollout and would like more information on what the program consists of, please email
besc@socalbowling.com or call 818-789-0900. Place your promotion kit order today! $185
for BCSC members and $220 for non-members.

oo New BPAA Programs Designed to Attract Youth

BPAA®
‘ < BPAA is offering the chance to turn your bowling center into the coolest place in town
with the new Bowlopolis Brand Kit, or reinforce your center’s attractiveness as an after-school
destination with the Bowling STRIKES! program.

Priced at $175 for BPAA members, the Bowlopolis kit includes themed materials such as posters, ban-
ners, flyers, badges and more to encourage parents and children to ask about Bowlopolis birthday parties and
Kid’s Club programs.

The kit also includes a 200-copy set of DVDs featuring a Bowlopolis story episode and a music/art CD.
The DVDs can be given away to youngsters as prizes or incentives to join a club or league.

The BPAA-funded Bowling STRIKES! after-school program also has been gaining favor among pro-
prietors, parents and youngsters for its wellness—and nutrition-oriented approach to youth bowling. Bowling
STRIKES! Participants earn points to redeem for bowling merchandise or other prizes by achieving weekly
nutrition, social and athletic goals.

BPAA members can purchase the Bowling STRIKES! curriculum for $49.95. Either or both packages
can be ordered by contacting BPAA at 800-343-1329.
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4/ FREE..WWE “Lights Out” SmackDown Viewing Parties!

Strike Ten Entertainment is partnering with WWE to bring you an exciting and innovative new
promotion and sweepstakes.
You have the opportunity to generate incremental revenue and be part of WWE’s 25th Anniversary
celebration.
Help launch the Road to WrestleMania by inviting your bowlers to attend WWE SmackDown viewing
and bowling parties on Friday nights 8-10 p.m. (EST) during your music and light show events.
Bowling event dates: Jan. 9 - Mar. 27, 2009
Sweepstakes dates: Dec. 1, 2008 - Mar. 13, 2009
Plan now to participate in this twelve week promotion! Start forming SmackDown viewing parties,
WrestleMania leagues, or both! The sweepstakes grand prize is a trip for 2 to WrestleMania 25, scheduled for
April 5, 2009 in Houston, TX.
If you have any questions or would like to request additional information, please contact
Cheryn@bpaa.com.

November 2008

Sun Mon Tue Wed Thu Fri Sat
1
2 3 4 5 6 7 8
9 10 11 12 13 14 15
16 17 18 19 20 21 22

BCSC/NCBC Joint|Board of Director’s Retreat, Las Vegas, NV.

23 24 25 26 27 28 29
30
Mark Your Calendars:

e BPAA’s Bowling Summit 2009
January 17-22, 2009, Napa Valley, CA.
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BCSC BOARD OF DIRECTORS

JASON ALTMAN, President
Surf Bowl

1401 S. Coast Hwy

Oceanside, CA 92054

P: 760-722-1371

F: 760-722-8693
surfbowl@surfbowl.sdcoxmail.com

TOM CRISTI, Vice President
Santa Clarita Lanes

21615 W. Soledad Canyon Road
Santa Clarita, CA 91350

P: 661-254-0540

F: 661-254-7562
scl4usc@aol.com

GARY FORMAN,
Secretary / Treasurer
Fountain Bowl

17110 Brookhurst St.
Fountain Valley, CA 92708
P: 714-963-7888

F: 714-965-1158
gef@fountainbowl.com

MICKEY COGAN
Gable House Bowl
22501 Hawthorne Blvd
Torrance, CA 90505

P: 310-378-2265
F:310-378-6158
mcghb@aol.com

NICOLE ELLISON

Del Rosa Lanes

1499 E. Highland Ave

San Bernardino, CA 92404
P: 909-886-4675

F: 909-883-4665
nicole@delrosabowl.com
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BILL MOSSONTTE
Mission Hills Bowl

10430 Sepulveda Blvd
Mission Hills, CA 91345
P: 818-361-1221

F: 818-361-0321
missionbowl@verizon.net

DANIEL MUELLER
Buena Lanes

1788 S. Mesa Verde
Ventura, CA 93003

P: 805-656-0666

F: 805-656-0774
buenalanes1@earthlink.net

SCOTT PODDIG
Harley’s Camarillo Bowl
305 Arneill Road
Camarillo, CA 93011

P: 805-482-0747

F: 805-987-5170
cambowlscott@yahoo.com

BRAD ROSELING
Brunswick Zone Simi Valley
5255 Cochran St.

Simi Valley, CA 93063

P: 805-584-2695

F: 805-584-2661
brad.roseling@brunbowl.com

DOUG SVELA

Gage Bowl

3477 E. Gage Ave
Huntington Park, CA 90255
P: 323-587-3211

F: 323-587-3531
gagebowl@sbcglobal.net

RONDA TELLYER
Empire Bowl

940 W. Colton Ave
Redlands, CA 92374
P: 909-793-2525

F: 909-792-4182
ldybos2@aol.com

BOB WALLACE

AMF Bowling Centers
12141 Valley View Street
Garden Grove, CA 92845
P: 714-837-7733
rwallace@amf.com

BCSC HEADQUARTERS

SCOTT FRAGER
Executive Director
scottf{@socalbowling.com

VICTORIA TAHMIZIAN
Office Administrator

13245 Riverside Dr., Ste 501
Sherman Oaks, CA 91423

P: 818-789-0900

F: 818-783-2874
besc@socalbowling.com



WBPI
Western Bowling

Proprietors Insurance

1-800-200-9998 « FAX (559) 227-4461

L.J. LINDER, Inc.
1535 Shaw #100
Fresno, CA 93710

The WBPI is Moving the Bowlin"
“EMPOWERING THE P

Lt us prove that we are umqud\
pusitioned to satisfy your insurance

nexds. We have knowledgeable,
Please Call 800-200-999 8f ora —Q uole experiencad staff ready to answer vour

Providing Bowling Proprietors with the breaks they need. questions. Plesse ghve us 4 cal,



