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A Special óThank Youô to Our Partners 

 
The Bowling Centers of Southern California would like to thank the following businesses for their support 

and for being vital resources for our member centers. We encourage you to personally call and thank our 

sponsors for their contributions and continued support of our association.  

Western Bowling Proprietorsô Insurance 

Larry Linder 

1535 E. Shaw Street, Suite 100 

Fresno, CA 93710 

800-200-9998 

Fax 559-227-4461 

BCSC PARTNERS 

Page 2 

Volume 12, Issue 7 

Clean Source 

Tony Fogo 

5580 E. Olympic Blvd. 

Commerce, CA 90022 

323-721-3800 

Fax: 323-721-4142 

www.cleansource.com 

tfogo@cleansource.com 

Pepsi 

Steve Wickman 

1200 Arroyo Street 

San Fernando, CA 91340 

818-838-1237 

steve.wickman@pepsi.com 

Herzog Insurance Agency 

Bob Herzog 

235 Main Street 

Pleasanton, CA 94566 

800-300-1303 

info@herzogins.com 

Elavon 

Alicia Umber 

7300 Chapman Way 

Knoxville, TN 37920 

865-403-8857 

Fax: 865-403-5857 

Alicia.umber@elavon.com 

MillerCoors  

Leigha Cornett 

2020 Main Street, Suite 850 

Irvine, CA 92614 

949-307-2567 

Cornett.Leigha@millercoors.com 

US Bowling Corporation/ 

US Steltronic 
Mark Marchido 

5480 Schaefer Avenue 

Chino, CA 91710 

909-287-0712 

Fax: 909-287-0718 

mark@usbowling.com 

 

Western Pacific Bowling Supply 

Chuck Sager / Lee Haxton 

1216 W. Grove Avenue 

Orange, CA 92865 

714-974-1733 

chuck@wpbowling.com 

Ebonite 
Paul Enright 

1813 W. 7th Street 

Hopkinsville, KY 42241 

702-561-0269                       

penright@ebonite.com 

Royal Alliance Associates, Inc. 

Vayle Floria 

752 Town and Country Road 

Orange, CA 92868 

714-750-3090 ext. 110 

Fax: 714-750-3091 

vfloria@royalaa.com 

Party Wirks  

Paul Kriete 

760-468-0424 

www.partywirks.com 

paul@partywirks.com 

 

Dippinô Dots 

John & Cheryl Hiller 

27530 Newhall Ranch Rd. 

Valencia,. CA 91390 

661-510-8348 Ö  661-857-3274 



 

Murrey International, Inc.  
Bill Snoberger 

14150 South Figueroa Street 

Los Angeles, CA 90061 

310-532-6091 Å 800-421-1022 

Fax: 310-217-0504 

www.murreybowling.com  

sales@murreybowling.com 

Mischel & Company 

Bowling & Entertainment Centers - 

Full-Service Brokers, Appraisers 

and Financial Advisors 

Ken Mischel 

37 Tunapuna Lane 

Coronado, CA 92118 

619-423-2001 

Fax: 619-423-7850 
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BCSC PARTNERS, CONTINUED 

American Consulting Group 

Steven J. Ross 

23361 Madero, Suite 220 

Mission Viejo, CA 92691 

800-747-8666 

www.american-consulting.com 

Boston Beer Company 

Samuel Adams 
Stephanie Landis 

30 Germania Street 

Boston, MA 02130 

619-206-1349 

Fax: 866-725-4758 

OpenPlay Marketing, Inc. 
Kevin Malick 

P.O. Box 5686 

Lakeland, FL 33807 

863-709-1188 

bigk2u@yahoo.com 

All the Cool Kids Are Doing It  
 

Can you think of any kind of active recreation or leisure that would draw four generations 

of participants all at the same time? Itôs not miniature golf and itôs definitely not an amusement 

park. Does bowling come into mind? Itôs been known to happen. Kids, parents, grandparents, all 

bowling and having fun together. 

The action at Vista Entertainment Center in Vista on Aug. 10 was something like that. A round 170 Grand 

Prix State Finalists filled up 40 lanes, crowding the center along with family, friends, and center staff. The young 

bowlers were so excited to get started, I got hyped up, too, just watching them. 

I thought, as I often do, that we should all be proud we can offer a program like Grand Prix. It helps kids 

socially and economically, and the kids are our future. There is no other program anywhere that does quite the job 

Grand Prix does. 

The dayôs events would not have been possible without the help of the generous staff at Vista Entertain-

ment Center: Jay Robinson, Priscilla Rojo, Tyson Sylvester and Jessica Torres. Gary Forman helped, as he always 

does, by keeping the books and the integrity of the event. And the day would have been chaotic without the help of 

our matchless volunteers: Phyllis Bourque, Dana Fazio, Sue Mercer and Nancy Watkins. 

If you werenôt there, you missed an inspiring event. But there is still next year, and your opportunity to be 

a Grand Prix host. Itôs great for business, itôs great for the kids, and itôs great for bowling. Interested? Give us a 

call. Weôll be happy to give you all the details. 

 

 

 

Scott Frager, Executive Director 

Bowling Centers of Southern California 
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Price Of Gas Have Customers Sitting On Their Hands?   

Larry McLean- Partywirks 
 

It is tough out there. The economic news is not good and not getting better. As a reaction to high fuel prices, more consumers 

are parking their cars and shopping online.  Why burn expensive gas when a few mouse clicks can get you the same, or bet-

ter information? 

 

Or can it? 

 

Look at your website and your competitors (not just other bowling centers but any business that is competing for your cus-

tomers entertainment dollar). 

 

For many bowling centers the website is an after-thought, a box to check on the business to-do list. How important is your 

website anyway when people can drive over and talk to your friendly staff? Thatôs why you have a phone, right? 

 

With cars parked in driveways all over town your friendly staff will have less opportunity to talk with potential customers. 

 

What to do? 

 

Remember when you had to go ñintoò the bank to cash a check or make a withdrawal? Banks went through their own transi-

tion in response to changes in technology and today we have ATMôs everywhere and online banking. No need to drive to the 

bank and stand in line. Today there are many options for banking customers. 

 

What options are you giving your online customer? 

 

The new strategy for bowling centers is to capture customers online when they are on your website. Give prospects complete 

information and the ability to book online before they click away to another entertainment option. Save customerôs time and 

increase your competitive edge by giving interested prospects the tools and information they need to make decisions in real 

time. Today this means using the new online tools built specifically to close the sale online. 

 

With high fuel prices, more competition and stressed out customers, the new frontier for winning business and standing apart 

from the crowd is to get more productivity from your online presence. 

 

See these new ideas in action by visiting the websites of Buena Lanes, Parkway Bowl or Gable House Bowl. Save time, save 

gas, save customers. 
 

Presidents Perspective 

 I always like to have one fun Presidents Perspective. So keeping with my reputation of 

being a little long winded I wanted to wish everyone a great fall season! 

 The End! 

 

 

Jason Altman, President 

Bowling Centers of Southern California 
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BCSC Briefs 

Bowling Is Back In Crestline 
 After being closed for over 2 years, Jody and 

Joseph Glaviano have brought bowling back to the 

Crestline area with 16 lanes. Rim Bowling is located 

at 23991 Lake Drive, Crestline, CA 92325. For more 

information, visit www.rimbowling.com or call 909-

338-5550.  

 

BCSCôs Newest Partner 
 Letôs welcome OpenPlay   

Marketing, Inc., to BCSC. Contact 

Kevin Malick at 863-709-1188 to find 

out how to increase sales and bowler 

traffic at your center.     

PROST!  
 Itôs that time again! Samuel Adams Octoberfest 

is coming very soon. Enjoy this 2006 Gold Medal    

winner thatôs masterfully brewed and a malt loverôs 

dream! Brewed with five different roasts of malted    

barley to create a delicious harmony of sweet flavors 

such as caramel and toffee. Itôs the #1 selling fall       

seasonal beer! 

 Please contact Stephanie Landis at Samuel     

Adams at 619-206-1349 if you would like any samples! 

(Detailed information on product is attached). 

Sign-Up For Fantasy Football Program. 
 Fantasy Football this fall is a great program 

that is designed to drive volume and increase traffic 

on  typically slow nights. The main details are as         

follows: 

 

Cost to participate: $250 per center 

Items included in fee: promotional kit with        

membership cards, POS, coasters, free maintenance 

of website with account logo, monthly promotions 

Details: servers will pass out membership cards to 

consumers who will then go home and sign up to be a 

part of ñX account fantasy football leagueò.  There is 

no cost to the consumer to participate and they will 

have access to their individual scores from their home 

computer.  However, to drive traffic back into the   

account, the results of their standings are only     

available by returning to their account to see their 

score.  

Account Responsibilities: pay $250 sign up fee,  

submit logos to website manager, ability to post 

daily, weekly and monthly specials on fantasy     

football website, must have internet or fax              

capabilities to print weekly results for consumers.  

 

 It is a great program and will be very          

successful in getting people to return to the account to 

check their scores, which opens up the opportunity to 

increase both traffic and volume!  Please call Leigha 

Cornett at MillerCoors for more information,         

949-307-2567. (See attached flyer for more             

information.) 


