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BCSC PARTNERS

A Special ‘Thank You’ to Our Partners

The Bowling Centers of Southern California would like to thank the following businesses for their support
and for being vital resources for our member centers. We encourage you to personally call and thank our
sponsors for their contributions and continued support of our association.
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PEPSI

Rosa Chacon

27717 Aliso Creek Road
Aliso Viejo, CA 92656
949-643-5793

Miller Lite

Stephanie Bauder

2020 Main Street, Suite 850
Irvine, CA 92614
949-689-6480
bauder.stephanie@mbco.com

New Millennium Power
Robert Scott

27525 Puerta Real 100-611
Mission Vigjo, CA 92691
949-293-6102
hd@newmillenniumpower.com

Ebonite

Paul Enright

55 Nellywood Ct.
Henderson, NV 89012
Ph: 702-561-0269
penright@ebonite.com

Royal Alliance Associates, Inc.

Vayle Floria

752 Town and Country Road
Orange, CA 92868

Ph: 714-750-3090 ext. 110
Fx: 714-750-3091
vfloria@royalaa.com

Party Wirks

Paul Kriete

Ph: 760-468-0424
paul@partywirks.com
www.partywirks.com
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Western Bowling Proprietors’ Insurance
Larry Linder

1535 E. Shaw Street, Suite 100

Fresno, CA 93710

800-200-9998

Fax 559-227-4461

Herzog Insurance Agency
Bob Herzog

235 Main Street
Pleasanton, CA 94566
800-300-1303
info@herzogins.com

NOVA Information Systems
Alicia Umber

7300 Chapman Way
Knoxville, TN 37920

Ph: 865-403-8857

Fx: 865-403-5857
Alicia.umber@novainfo.com

US Bowling Corporation/
US Steltronic

Mark Marchido

5480 Schaefer Avenue
Chino, CA 913710
909-287-0712

Fax: 909-287-0718
mark@usbowling.com

Western Pacific Bowling Supply
Chuck Sager / Lee Haxton

1216 W. Grove Avenue

Orange, CA 92865

714-974-1733
chuck@wpbowling.com

Dippin’ Dots

John & Cheryl Hiller
27530 Newhall Ranch Rd.
Valencia,. CA 91390

Ph: 661-510-8348

Ph2: 661-857-3274
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BCSC PARTNERS CONTINUED

American Consulting Group
Steven J. Ross

23361 Madero Suite 220
Mission Viejo, CA 92691
800-747-8666
www.american-consulting.com

Mischel & Company

Murrey International, Inc.
Bill Snoberger

14150 South Figueroa Street
Los Angeles, CA 90061
310-532-6091 » 800-421-1022
Fax: 310-217-0504
sales@murreyintl.com
www.murreyintl.com

‘n A'N(H'_l Bowling & Entertainment Centers - Mammoth Wholesale Brokers
|‘ I A Full Service Brokers, Appraisers Paul Rosenbaum
iV & COMPANY and Fzﬁancial Advisors 14405 North Scottsdale Rd, Suite C
I.-LM\\IIV‘IIK\‘I K M hl
A74A"HY ‘ en Mische Scottsdale, AZ 85254
37 Tunapuna Lane www.glowmachine.com
Coronado, CA 92118 888-219-8500
619-423-2001
Fax: 619-423-7850
Workplace Safety-

Not Forgetting to Practice What You Preach...
Creating and Maintaining a Safe Work Environment for Small Businesses

By Eric Martin, Senior Workplace Safety Consultant,
The American Consulting Group

Simply ask any small business owner if they believe that having both a safe workplace and a quality
safety program is good business, and their answer will inevitably be a resounding “yes” to both these con-
cepts. However, the reality is that many business owners readily admit that their businesses are either “not in
safety compliance” or that they simply “do not really know what exactly they need to do in terms of safety
for their business”. The challenge therefore, is that many small business owners (or their senior management
staff) really don’t understand how to properly develop, implement or consistently maintain a reliable work-
place safety function.

Actually, creating and maintaining a quality small business safety program is not as daunting a task
as perceived by most business owners or managers. First of all, workplace safety is extremely straight for-
ward in terms of state or federal regulations. Additionally, there are many time- proven policies and proce-
dures that owners can learn to implement that can assist them with making the administration of their work-
place safety programs just a routine task.*

*If you would like to read more on this article, please contact BCSC at besc@socalbowling.com for a com-
plete copy.
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Fall Over the Latest Partners

This month, we welcome more new and renewed BCSC Partners. Talk about a great
sign that the bowling business in Southern California is growing and thriving!

In this issue you’ll meet financial planner and advisor Vayle Floria; online party and lane res-
ervation system Partiworks; and CleanSource cleaning supplies. And we have an exciting Exclusive
Official Ice Cream Vendor Partnership with Dippin’ Dots. You’ll find information here about these
companies and their products. We have included their key contacts, giving you a chance at your lei-
sure to learn more.

Using the newsletter to introduce our Partners is part of our continuing effort to bring you ser-
vices and products, usually at substantial savings, that can help you. Of course we don’t mean to
force-feed you on Partners’ products and services. Our philosophy is much more easy-going and
Southern California-like. We strive to bring you the means for making more money, running your
business more efficiently, or just having more fun running it.

So take a quick look in these pages at these special companies who’ve made a financial com-
mitment to BCSC members and our association. If you haven’t done so, check out the tools we’ve cre-
ated for you by clicking the BCSC Partner link on our member website, www.socalbowling.com.

Then give these companies and their principals a chance to learn about your business and see if
their products and services are a good fit for your center.

That’s what it means to be a true partner.

s\

Regards,

Scott Frager, Executive Director
Bowling Centers of Southern California

Halloween Passes

During the Youth Idea Exchange at Bowl Expo, Tom Doud of Channahon Lanes in Channahon,
Illinois had a great idea on Halloween bowling.

Sell bowling shoe rental passes to hand out when kids are trick-or-treating (instead of candy).
Passes are valid for kids 16 and under, one game per day, not valid during glow bowling.

Market the program with in-center flyers and ad screens.

Print 1,500 passes marked “Valid Nov. 1 to Dec. 15.” Sell packs of 50 for $5.

Usually, 300-400 passes are redeemed and the kids are excited to get bowling instead of candy. It
builds awareness and gets new kids and families in the center.

The key to the program is to sell the passes to the adults to hand out.

Be sure to mark the coupon so as not to allow redemption before Halloween and to expire prior to
Christmas break.
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President’s Perspective

I like to think about October as the true start of the fall bowling Season. Hopefully,
everyone had a successful flooring of leagues in September, and now is the time to really
gear up for the busy winter season ahead.

One of the best ways to do so is by attending Bowling’s Fall Classic (formerly Western States Su-
per Trade Show) in Reno. The BCSC Annual Meeting kicks off a great week of events. Given the ever-
changing world of sports and entertainment, this show can provide you some much needed energy to take
back to your center. Throughout the many years I attended WSSTS, I always found that it re-energized me
for the months ahead.

2007 has been a great year for BCSC. Scott Frager and his team at B2B Media have done an excel-
lent job taking over the reigns of administrating the association. I know with a year under their belt, 2008
will be a tremendous year for BCSC and its member centers.

(e D

Jason Altman, President
Bowling Centers of Southern California

Bowling Club in Plans For New Anaheim Mall

A center with an executive chef, private lanes and concierge will be part of the entertainment op-
tions at a new AMF center being built near Disneyland.

AMF chose the under-construction Anaheim GardenWalk for its first 300-branded center in Califor-
nia. Six other 300 locations are up in the United States. All but Anaheim’s were converted from old bowling
centers.

Merrell Wreden, AMF Bowling Centers vice president - marketing, described 300s to a local news-
paper as more elaborate than the similar Lucky Strike locations, which has a location at The Block at Or-
ange, offering more lanes and private areas.

“It’s kind of like Lucky Strike Lanes on steroids,” said Bill Stone, a principal in the GardenWalk
project. “It’s not too often that you can go bowling and have sushi.”

Meeting planners and convention-goers are expected to use 300’s private lanes, close to the Ana-
heim Convention Center, for parties and events. More than half of 300s’ revenue comes from group events,
Wreden said.

The 300 is expected to be part of the May 2008 grand opening of GaldwenWalk.
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BCSC Briefs

EKS] Stanley Cup Champion Ana- Coming soon is the 2008 Avengers
A~ heim Ducks rollout will be held Bowling Club. Please stay tuned for an exciting
: 200 on October 3 at the Honda Cen- new program following the launch of the Ana-
: ter in Anaheim. Join us at noon heim Ducks rollout. Let’s attract bowlers today!
BOWEING @l[!B for lunch .
and learn

about the exciting 2008 pro-
gram. Please RSVP to BCSC no
later than September 27.

. sand Oaks is inviting
sealed proposals for
y a family-oriented
recreation project. A
~ bowling center is
@5 among the qualified
. ‘“‘recreational uses”

4 specifically men-
tioned in the city’s

Ever wonder how Mat-
thew Perry from Friends got the
scar on his right eyebrow? It
was from running into a soda
vending machine at a bowling
center when he was six years
old.

What do tour bands do on their day off? RFP.
The answer: they go bowling. The country rock The facility will be constructed on 10
band Dixie Chicks and their fully-loaded entourage acres at the southeast corner of Newbury Rd.
go bowling at Square-Time Bowling in Albany, and East Kelley Rd.
New York. Proposals must be received by the city’s
Community Development Department by 5
Quick question: What’s the fastest-growing p.m., October 15. For more information, contact
high school varsity sport? Believe it or not, it’s nei- Russ Watson, (805) 449-2322 or rwat-
ther football nor soccer. According to the National son@toaks.org.

Federation of State High School Asso-
ciation, it’s bowling. Nearly 40,000 girls
and guys make up teams around the na-
tion.

Please welcome a new
partner to BCSC, Party
Wirks. Our contact will be

Please welcome a new Paul Kriete. We encourage centers to contact
partner to BCSC, Dippin’ Dots. : Party Wirks for all their party supply needs.
Our contact for Dippin’ Dots will 7%’ '
be John and Cheryl Hiller. Please -ty Sl
contact Dippin’ Dots for ice a1 [1[}1 n*
cream and vending-related busi- &~ aoks,

ness. "lt_\__i-

Page 6



. Volume 11, Issue 6

BCSC BOARD OF DIRECTORS

JASON ALTMAN, PRESIDENT

Surf Bowl

1401 S. Coast Hwy
Oceanside, CA 92054

P: 760-722-1371

F: 760-722-8693
surf@surfbowl.sdcoxmail.com

TOM CRISTI, Vice President

Santa Clarita Lanes

21615 W. Soledad Canyon Road

Santa Clarita, CA 91350
P: 661-254-0540
F: 661-254-7562
scl4usc@aol.com

GARY FORMAN,
Secretary / Treasurer
Fountain Bowl

17110 Brookhurst St.
Fountain Valley, CA 92708
P: 714-963-7888

F: 714-965-1158
gforman@fountainbowl.com

MICKEY COGAN
Gable House Bowl
22501 Hawthorne Blvd
Torrance, CA 90505

P: 310-378-6158
F:310-378-6158
mcghb@aol.com
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CHARLES KINSTLER
Del Rio Lanes

7502 Florence Ave
Downey, CA 90240

P: 562-927-3351

F: 562-928-5453
cvkljk@aol.com

BILL MOSSONTTE
Mission Hills Bowl

10430 Sepulveda Blvd
Mission Hills, CA 91345
P: 818-361-1221

F: 818-361-0321
missionbowl@verizon.net

DANIEL MUELLER
Buena Lanes

1788 S. Mesa Verde
Ventura, CA 93003

P: 805-656-0666

F: 805-656-0774
buenalanes1@earthlink.net

SCOTT PODDIG
Harley’s Camarillo Bowl
305 Arneill Road
Camarillo, CA 93011

P: 805-482-0747

F: 805-987-5170
cambowlscott@yahoo.com

TED STALLINGS
Brunswick Premier Lanes
845 Lazo Ct.

Chula Vista, CA 91910

P: 619-421-4801

F: 619-421-5081
ted.stallings@brunbowl.com

DOUG SVELA

Gage Bowl

3477 E. Gage Ave
Huntington Park, CA 90255
P: 323-587-3211

F: 323-587-3531
gagebowl@sbcglobal.net

RONDA TELLYER
Empire Bowl

940 W. Colton Ave
Redlands, CA 92374
P: 909-793-2525

F: 909-792-4182
ldybos2@aol.com

BCSC HEADQUARTERS

SCOTT FRAGER
Executive Director

VICTORIA TAHMIZIAN
Office Administrator

13245 Riverside Dr., Ste 501
Sherman Oaks, CA 91423

P: 818-789-0900

F: 818-783-2874
besc@socalbowling.com



WBPI
Western Bowling

Proprietors Insurance

1-800-200-9998 « FAX (559) 227-4461

L.J. LINDER, Inc.
1535 Shaw #100
Fresno, CA 93710

The WBPI is Moving the Bowling Ind in
“EMPOWERING THE PR

Lot v o bt wee me umiguiely
prasitiomed Lo satisfy your insurance
necs. W Teve knowledgeable,
experienced slaff ready L answer vour
guestions. Please give us o eall,

Please Call 800-200-9998 for a Quote
Providing Bowling Proprietors with the breaks they need.




